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Music  Business  Handbook  and  Career  Guide  SAGE
Publications
The Twelfth Edition of this powerhouse best-selling text maintains
its tradition as the most comprehensive, up-to-date guide to the
music industry in all of its diversity. Readers new to the music
business and seasoned professionals alike will find David and Tim
Baskerville’s  handbook  the  go-to  source,  regardless  of  their
specialty  within  the  music  field.  Music  Business  Handbook  and
Career  Guide  is  ideal  for  introductory  courses  such  as
Introduction to the Music Business, Music and Media, and other
survey courses as well as more specialized courses such as the
record industry, music careers, artist management, and more.
The  fully  updated  Twelfth  Edition  includes  a  comprehensive
discussion of the streaming revolution and its impact on all parts
of  the  value  chain,  including  composers,  performing  artists,
publishers,  and  labels.  The  book  also  analyzes  shifts  in  the
competing platforms of consumption ranging from fast-shrinking
physical formats and broadcasting to downloads and subscription
services. This edition offers more vignettes than ever, illustrating
how individuals in different industry roles advanced their careers,
as well as how they’ve adjusted to the intertwining influences of
technology, law, and culture.

Music  Business  Handbook  and  Career  Guide  SAGE
Publications
This  powerhouse  best-sell ing  text  remains  the  most
comprehensive,  up-to-date  guide  to  the  music  industry.  The
breadth of coverage that Music Business Handbook and Career
Guide,  Eleventh  Edition  offers  surpasses  any  other  resource
available.  Readers  new  to  the  music  business  and  seasoned
professionals  alike  will  find  David  Baskerville  and  Tim
Baskerville’s handbook an indispensable resource, regardless of
their  specialty  within  the  music  field.  This  text  is  ideal  for
introductory courses such as Introduction to the Music Business,
Music  and Media,  and Music  Business Foundations as well  as
more  specialized  courses  such  as  the  record  industry,  music
careers,  artist  management,  and  more.  The  fully  updated
Eleventh  Edition  includes  coverage  of  key  topics  such  as
copyright,  licensing,  songwriting,  concert  venues,  and  the
entrepreneurial  musician.  Uniquely,  it  provides career-planning
insights on dozens of job categories in the diverse music industry.

The Music Industry Handbook Routledge
The  Music  Industry  Handbook,  Second  edition  is  an  expert
resource and guide for all  those seeking an authoritative and
user-friendly  overview  of  the  music  industry  today.  The  new
edition includes coverage of the latest developments in music
streaming,  including  new  business  models  created  by  the
streaming service sector. There is also expanded exploration of
the  music  industry  in  different  regions  of  the  UK  and  in  other
areas of Europe, and coverage of new debates within the music
industry, including the impact of copyright extensions on the UK
music industry and the business protocols involved when music is
used  in  film  and  advertising.  The  Music  Industry  Handbook,
Second  edition  also  includes:  in-depth  explorations  of  different
elements of the music industry, including the live music sector,
the recording industry and the classical music business analysis
of business practices across all areas of the industry, including
publishing,  synchronisation  and  trading  in  the  music  industry
profiles  presenting  interviews  with  key  figures  workings  in  the

music industry detailed further reading for each chapter and a
glossary of essential music industry terms.

The The Artist's Guide to Success in the Music Business

The “Who, What, When, Where, Why & How” of the Steps
that Musicians & Bands Have to Take to Succeed in Music
Greenleaf Book Group
The Artist’s Guide to Success in the Music Business, 2nd Edition,
is a detailed analysis of the subjects that all musicians should
understand and apply to pursue a successful  and sustainable
career in music today. Full of practical advice, this music industry
book provides comprehensive details  on how to  achieve self-
empowerment  and  optimize  your  success  in  today’s  music
business.  From production and performance tips to marketing
and career-building advice,  this music business book instructs
and empowers artists on how to take the hard-earned lessons of
a fellow musician and put them to work in their own careers. Take
your  music  from  passion  to  profession  From  promotion  and
performance tips to marketing and career-building advice, Loren
Weisman serves up lessons culled from his twenty years as a
working musician and a music business consultant. Get straight-
talk from the road and the studio in areas such as: • Creating the
best plan for their career • Touring • Booking gigs • Performing •
Recording from pre- through post-production • Branding a band •
Fundraising  and  working  with  investors  •  Marketing  and
promotions The Artist’s Guide to Success in the Music Business,
2nd  Edition,  is  a  detailed  analysis  of  the  subjects  that  all
musicians should understand and apply to pursue a successful
and sustainable career in music today. Full of practical advice,
this music industry book provides comprehensive details on how
to  achieve  self-empowerment  and  optimize  your  success  in
today’s music business. From production and performance tips to
marketing and career-building advice, this music business book
instructs and empowers artists on how to take the hard-earned
lessons of a fellow musician and put them to work in their own
careers.

Succeeding in Music

Business Chops for Performers & Songwriters Hal Leonard
Corporation
Succeeding  in  Music:  Business  Chops  for  Performers  and
Songwriters.

100 Careers in the Music Business Barrons Educational Series
Incorporated
Presents an Introduction to the music industry, describing such
jobs  as  music  publisher,  artist  manager,  composer,  video
director,  publicist,  and  music  editor,  along  with  extended
interviews  with  people  actually  employed  in  these  positions.

Business Basics for Musicians

The Complete Handbook from Start to Success Rowman &
Littlefield Publishers
Today, when artists are empowered to take greater control of
their careers and earnings, the need for musicians to understand
the business of music has never been greater. In a digital age
overflowing  with  confusing  and  ever-changing  information,
musicians need trusted business advice from a veteran artist who
can break down the basics in language they understand. Written
by a professional musician for other musicians, Business Basics
for Musicians is the laypersons guide to the music industry. In this
must-have manual, music industry veteran Bobby Borg presents
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vital info in a conversational tone and an easy-to-scan format
regarding five vital areas that musicians need to succeed: Career
Execution, Business Relationships, Pro Teams, Deals and Dollars,
and  Future  Predictions.  Everything  from copyrights  to  record
deals,  to  managers,  to  merchandising,  to  doing it  yourself  is
covered.  With  pro  interviews,  anecdotes,  and  review quizzes,
Business Basics for  Musicians is  the complete handbook from
start to success. Updates for this edition: Changes in copyright
laws Summary of the Music Modernization Act Updates on record,
merch,  publishing,  and live  performance deals  New trends  in
sponsorships  and  partnerships  with  product  brands  New
interviews  with  industry  professionals,  including  managers,
producers, and agents New stories paralleling current events and
industry  happenings  Updated  business  resources,  industry
contacts,  and  URLs

Music Business Handbook & Career Guide Sherwood Pub.

Instructor's  Manual  for  Music  Business  Handbook  and
Career Guide Sage Publications

How To Make It in the New Music Business: Practical Tips
on Building a Loyal Following and Making a Living as a
Musician (Second Edition) Liveright Publishing
Hailed as an “indispensable” guide (Forbes), How to Make It in
the New Music Business returns in this extensively revised and
expanded  edition.  When  How  to  Make  It  in  the  New  Music
Business  hit  shelves  in  2016,  it  instantly  became  the  go-to
resource for  musicians eager  to  make a living in  a  turbulent
industry.  Widely  adopted  by  music  schools  everywhere  and
considered  “the  best  how-  to  book  of  its  kind”  (Music
Connection), it inspired thousands to stop waiting around for that
“big break.” Now trusted as the leading expert for “do it yourself”
artists, Ari Herstand returns with this second edition, maintaining
that a stable career can be built by taking advantage of the many
tools  at  our  fi  ngertips:  conquering  social  media,  mastering  the
art of merchandising, embracing authentic fan connection, and
simply learning how to persevere. Comprehensively updated to
include  the  latest  online  trends  and  developments,  it  offers
inspiring  success  stories  across  media  such  as  Spotify  and
Instagram.  The  result  is  a  must-  have  for  anyone  hoping  to
navigate the increasingly complex yet advantageous landscape
that is the modern music industry.

Introduction to the Music Industry

An  Entrepreneurial  Approach,  Second  Edition  Taylor  &
Francis
Introduction to the Music Industry: An Entrepreneurial Approach,
Second  Edition  is  an  introductory  textbook  that  offers  a  fresh
perspective  in  one  of  the  fastest-changing  businesses  in  the
world today. It engages students with creative problem-solving
activities, collaborative projects and case studies as they explore
the  inner  workings  of  the  music  business,  while  encouraging
them to think like entrepreneurs on a path toward their  own
successful careers in the industry. This new edition includes a
revised chapter organization, with chapters streamlined to focus
on topics most important to music business students, while also
maintaining its user-friendly chapter approach. Supported by an
updated companion website,  this  book equips music  business
students and performance majors with the knowledge and tools
to adopt and integrate entrepreneurial thinking successfully into
practice and shape the future of the industry.

Artist Management for the Music Business Taylor & Francis

Allen prepares you for the realities of successfully directing the
careers of talented performers in the high-risk, high-reward music
business. You will learn to prepare yourself for a career in artist
management - and then learn the tools to coach, lead, organize
time,  manage  finances,  market  an  artist,  and  carve  out  a
successful career path for both yourself  and your clients. The
book  features  profiles  of  artist  managers,  an  exclusive  and
detailed template for an artist career plan, and samples of major
contract  sections  for  artist  management  and  record  deals.
Updated information including a directory of artist management
companies is available at the book's companion website. A peer
reviewer  for  Artist  Management  for  the  Music  Business
proclaimed ".this  is  going to be an excellent text.  It  contains
many unique insights and lots of valuable information. This is
essential reading for managers, students, and artists in the music
business.

The Musician's Handbook

A Practical  Guide to Understanding the Music Business
Billboard Books
Offering straightforward information and insights for musicians of
all level of experience, a thoroughly revised handbook provides
up-to-date guidelines on music industry trends, details on pricing
and legal issues in the digital age, how-to tips for do-it-yourself
and independent musicians, and tips on royalties, advances, live
performances, merchandising, and more. Original.

How  to  Get  a  Job  in  the  Music  Industry  Hal  Leonard
Corporation
(Berklee  Press).  If  you  dream  about  a  career  in  the  music
industry, this book is for you. These practical strategies will help
you to prepare for and land your dream job in the music business.
Thousands  of  readers  have  used  this  book  to  educate  and
empower themselves and jumpstart  successful  music  industry
careers. You can, too! The third edition includes a new career tool
kit  and  social  media  strategy.  Inside  you'll  find:  details  on
booming job prospects in digital  music distribution and music
licensing; interviews with nine music industry professionals under
35 who discuss how they got their starts, plus what skills today's
leading  job  candidates  must  possess;  a  resource  directory  of
industry related job websites as well as U.S. and Canadian trade
associations;  step-by-step  guidance  for  developing  a  first  rate
resume and acing your interviews; workshops to help you assess
and develop your own personalized career tool kit; strategies for
industry networking, finding a mentor, and how to effectively use
social media.

The Orchestral  Conductor's Career Handbook  Rowman &
Littlefield
The Orchestral Conductor’s Career Handbook is a guide for the
musical  and  professional  development  of  conductors.  Carl
Topilow provides practical advice for establishing a conducting
career, addressing topics like education, jobs, orchestra types,
programming,  connecting  with  audiences,  and  even  business
aspects such as interacting with donors.

The Music/record Career Handbook

Tech Job Hunt Handbook

Career Management for Technical Professionals Apress
Tech Job Hunt Handbook is a career management book—just for
technology  professionals—that  reflects  today’s  new  economic
realities. The world of work is constantly changing, and staying
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professionally relevant while competing for more specialized tech
jobs in areas like cloud computing, mobile and social applications,
and big data in a highly competitive global economy is critical.
The world is churning out hungry programmers and developers in
record  numbers,  making  the  global  labor  market  highly
competitive. It is now essential to plan a campaign to get a better
job as well as your overall career. Retooling your skills and re-
branding yourself is mandatory whether you’re seeking a new job
or intent on retaining current employment. Readers of the Tech
Job  Hunt  Handbook  will  find  tools,  practical  guidance,  and
recommendations on how to find the best new tech jobs, how to
get noticed, how to ace interviews and get hired, and how to
keep those new jobs—until it’s time for a better one. As you will
learn,  learning  how  to  assess  and  then  invest  in  career
management skills leads to long-term competitive advantage and
a  happier  working  life.  Tech  Job  Hunt  Handbook—for  recent
graduates, risk-taking innovators, and tech veterans alike—shows
how to build a comprehensive online professional profile, identify
the companies you’re interested in and who you know at those
companies,  approach  interviews  with  confidence,  uncover
opportunities in your current company, and understand the new
emerging technology markets that could lead to a career rebirth.
This  book will  help  you:  Find a new or  better  tech job.  Stay
relevant  and employable despite  constant  new developments.
Manage your tech career for long-term success.

Music Business Essentials

A Guide for Aspiring Professionals Rowman & Littlefield
Music  Business  Essentials  takes  musicians  and  beginning
business students on a journey which imparts not only vital “nuts
and bolts” information about the business of music, but provides
inspirational and practical tips from a veteran traveler who has
successfully navigated his own music business path to success
for over 25 years.

Handbook of Career Theory Cambridge University Press
This cross-disciplinary text is designed to appeal to a diversity of
social  science scholars.  The central  focus  is  on  new ways  of
viewing the career, or how working lives unfold over time. Fresh
views  from  psychology,  social  psychology,  sociology,
anthropology,  organization  theory,  economics,  and  political
science are among those represented in the twenty-five chapter
anthology. The design of the handbook in three parts - current
approaches,  new ideas,  and future directions -  is  intended to
engage the reader in the debate from which new and better
career theories can be developed.

Occupational Outlook Handbook

Handbook of Career Studies SAGE Publications
The Handbook of Career Studies brings together, for the first time
in a single work,  a comprehensive scholarly  treatment of  the
major  topics  within  the  growing  field  of  career  studies.  Drawing
on the expertise of leading international scholars in each area of
career  studies,  editors  Hugh  Gunz  and  Maury  Peiperl  have
assembled a consummate set of writings, defining the field with a
breadth  of  coverage  and  integration  of  topics  not  found
elsewhere. From a view of the history of the field and a map of its
elements to a set of essays about the future of careers and work,
this volume provides the most complete reference available on
the  role  of  work  careers  in  individual  lives,  institutions,  and
industries.  Key  Features  •  Offers  a  comprehensive  history  and
structure  of  the  field:  Building  on  previous  work  done  in  the
discipline, the editors and contributors take a fresh look at the

origins and current structure of career studies. • Presents the
most complete review of research available: An unparalleled set
of prominent global contributors describes the state of work in
their  areas  of  expertise  as  well  as  offering  a  glimpse  at  future
trends. • Extends subject area knowledge to other disciplines: By
linking career studies to a wider set of disciplines through critical
essays,  this  volume  thoroughly  explores  future  directions  for
career research, policy, and practice. • Includes an endorsement
and critical comments on the state of the field: Edgar H. Schein,
widely acknowledged as a seminal contributor to the modern field
of career studies, provides a Foreword and a critical Afterword.
Intended Audience This Handbook is an invaluable reference work
for students, academics, and researchers in the areas of Careers,
Industrial  and  Organizational  Psychology,  Social  Psychology,
Counseling, Sociology, and Organization Studies as well  as for
human  resource  practitioners  interested  in  the  state  of
knowledge  of  the  field.

The Best Jobs in the Music Industry

Straight  Talk  from  Successful  Music  Pros  Hal  Leonard
Corporation
(Music Pro Guide Books & DVDs).  The Best Jobs in the Music
Industry is an essential career guide for those who love music
and  are  exploring  different  areas  of  the  music  industry  beyond
the obvious performer route. Michael Redman boils down the job
requirements,  skill  sets,  potential  revenue,  longevity,  benefits,
and challenges of  a variety of  music careers both direct  and
indirect, spanning from performer to label executive to recording
engineer and music producer. Each description of a job starts
with  a  short  summary  designed to  help  you  decide  right  off  the
bat whether this might be something you want to explore further,
followed by the real stories, paths to success, and challenges you
may confront all in the words of real pros. Read and learn from
people who have lived the music industry, navigated it well, and
been  successful.  Redman  interviewed  over  70  pros  in  the
business,  including Lee Sklar  (sessions and touring musician),
Damon Tedesco (scoring mixer),  Brian Felsen (CD Baby CEO),
Mike Boris (worldwide director of music for McCann), Louis Clark
(MTV/VH1 Music Supervisor), David Newman (composer), Michael
Semanick (re-recording mixer), Conrad Pope (orchestrator), Todd
Rundgren  (musician),  Gary  Calamar  (music  supervisor),  Mark
Bright (producer), and Scott Matthews (producer).

Be Your Own Manager

A Career Handbook for Classical Musicians
Be  You  Own  Manager  is  a  career  handbook  for  classical
musicians, singers, conductors, and others making music their
profession. The book contains the basics in understanding the
business  side  of  the  industry  for  both  young  as  well  as
experienced  classical  musicians.  It  contains  chapters  on
marketing, how to use social media, fee negotiations and much
more. Every chapter includes practical examples to make it both
easily understandable and implementable. The book starts with a
discussion on what makes a musician special and stand out in a
crowd, and how to communicate that presence. This is the core of
building a successful  career.  Later in the book,  Bernhard and
Bettina  discuss  how to  build  a  recognizable  digital  presence,
including website tips and how to do a newsletter the right way.
The book also includes a chapter on what visual materials should
look  like,  what  crowdfunding  is,  and  how to  publish  that  all
important  first  album. ?  The book aims to cover all  aspects that
are critical for the self-management of classical musicians. It will
be written to be a good read at any level, but also be written to
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serve  as  a  reference  when  musicians  come  across  certain
opportunities in their career.

Record Label Marketing

How Music Companies Brand and Market Artists in the
Digital Era CRC Press
Record Label Marketing, Third Edition is the essential resource to
help  you  understand  how  recorded  music  is  professionally
marketed. Fully updated to reflect current trends in the industry,
this edition is designed to benefit marketing professionals, music
business students, and independent artists alike. As with previous
editions,  the  third  edition  is  accessible  for  readers  new  to
marketing or to the music business. The book addresses classic
marketing concepts while providing examples that are grounded
in  industry  practice.  Armed with  this  book,  you’ll  master  the
jargon,  concepts,  and  language  to  understand  how  music
companies brand and market artists in the digital era. Features
new to  this  edition  include:  Social  media  strategies  including
step-by-step tactics used by major and independent labels are
presented in a new section contributed by Ariel Hyatt, owner of
CYBER PR. An in-depth look at SoundScan and other big data
matrices used as tools by all entities in the music business. An
exploration of the varieties of branding with particular attention
paid  to  the  impact  of  branding  to  the  artist  and  the  music
business  in  a  new  chapter  contributed  by  Tammy  Donham,
former  Vice  President  of  the  Country  Music  Association.  The
robust  companion  website,  focalpress.com/cw/macy,  features
weblinks,  exercises,  and  suggestions  for  further  reading.
Instructor resources include PowerPoint lecture outlines, a test
bank, and suggested lesson plans.

Music Technology Cambridge University Press
An engaging and user-friendly introduction to the world of music
technology,  perfect  for  music  students  with  little  technical
background.

The Career Navigation Handbook John Wiley & Sons

Music Copyright Law Cengage Learning Ptr
This book provides readers with a foundational knowledge of the
fundamentals  of  copyright  law,  what  it  protects,  the  benefits  of
registering a copyright,  what  to  do when copyright  has been
infringed, and how copyright law applies to the music industry.
Controversies involving copyright and music in the digital  age
and the debates over online music are also discussed.

The SAGE Handbook of Popular Music SAGE
"The  SAGE  Handbook  of  Popular  Music  is  a  comprehensive,
smartly-conceived volume that can take its  place as the new
standard reference in popular  music.  The editors have shown
great care in covering classic debates while moving the field into
new, exciting areas of scholarship. International in its focus and
pleasantly wide-ranging across historical periods, the Handbook
is accessible to students but full of material of interest to those
teaching  and  researching  in  the  field."  -  Will  Straw,  McGill
University "Celebrating the maturation of popular music studies
and recognizing the immense changes that have recently taken
place in the conditions of popular music production, The SAGE
Handbook of Popular Music features contributions from many of
the leading scholars in the field. Every chapter is well defined and
to the point, with bibliographies that capture the history of the
field. Authoritative, expertly organized and absolutely up-to-date,
this collection will instantly become the backbone of teaching and
research across the Anglophone world and is certain to be cited

for years to come." - Barry Shank, author of 'The Political Force of
Musical  Beauty'  (2014)  The SAGE Handbook of  Popular  Music
provides a highly comprehensive and accessible summary of the
key aspects of popular music studies. The text is divided into 9
sections:  Theory  and  Method  The  Business  of  Popular  Music
Popular Music History The Global and the Local The Star System
Body  and  Identity  Media  Technology  Digital  Economies  Each
section  has  been  chosen  to  reflect  both  established  aspects  of
popular music studies as well as more recently emerging sub-
fields.  The  handbook  constitutes  a  timely  and  important
contribution to  popular  music  studies  during a  significant  period
of  theoretical  and  empirical  growth  and  innovation  in  the  field.
This  is  a  benchmark work which will  be essential  reading for
educators  and students in  popular  music  studies,  musicology,
cultural studies, media studies and cultural sociology.

The  Routledge  Handbook  of  Women’s  Work  in  Music
Routledge
The Routledge Handbook of Women’s Work in Music presents a
unique  collection  of  core  research  by  academics  and  music
practitioners  from  around  the  world,  engaging  with  an
extraordinarily wide range of topics on women’s contributions to
Western  and  Eastern  art  music,  popular  music,  world  music,
music  education,  ethnomusicology  as  well  as  in  the  music
industries. The handbook falls into six parts. Part I serves as an
introduction to the rich variety of subject matter the reader can
expect to encounter in the handbook as a whole. Part II focuses
on what might be termed the more traditional strand of feminist
musicology –  research which  highlights  the  work  of  historical
and/or neglected composers. Part III explores topics concerned
with feminist aesthetics and music creation and Part IV focuses
on questions addressing the performance and reception of music
and musicians. The narrative of the handbook shifts in Part V to
focus on opportunities and leadership in the music professions
from  a  Western  perspective.  The  final  section  of  the  handbook
(Part VI) provides new frames of context for women’s positions as
workers, educators, patrons, activists and promoters of music.
This  is  a  key  reference  work  for  advanced  undergraduates,
postgraduates and researchers in music and gender.

The Daily Show (The Book)

An  Ora l  H is tory  as  To ld  by  Jon  Stewart ,  the
Correspondents, Staff and Guests Grand Central Publishing
NEW YORK TIMES BESTSELLER The complete, uncensored history
of the award-winning The Daily Show with Jon Stewart, as told by
its  correspondents,  writers,  and  host.  For  almost  seventeen
years,  The  Daily  Show  with  Jon  Stewart  brilliantly  redefined  the
borders  between  television  comedy,  political  satire,  and
opinionated news coverage. It launched the careers of some of
today's most significant comedians, highlighted the hypocrisies of
the powerful, and garnered 23 Emmys. Now the show's behind-
the-scenes  gags,  controversies,  and  camaraderie  will  be
chronicled by the players themselves, from legendary host Jon
Stewart to the star cast members and writers-including Samantha
Bee, Stephen Colbert, John Oliver, and Steve Carell - plus some of
The Daily Show's most prominent guests and adversaries: John
and Cindy McCain, Glenn Beck, Tucker Carlson, and many more.
This oral history takes the reader behind the curtain for all the
show's highlights, from its origins as Comedy Central's underdog
late-night  program to Trevor Noah's  succession,  rising from a
scrappy jester in the 24-hour political news cycle to become part
of  the  beating  heart  of  politics-a  trusted  source  for  not  only
comedy  but  also  commentary,  with  a  reputation  for  calling
bullshit and an ability to effect real change in the world. Through
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years  of  incisive  election  coverage,  passionate  debates  with
President Obama and Hillary Clinton, feuds with Bill O'Reilly and
Fox, and provocative takes on Wall Street and racism, The Daily
Show has been a cultural touchstone. Now, for the first time, the
people behind the show's seminal moments come together to
share their memories of the last-minute rewrites, improvisations,
pranks, romances, blow-ups, and moments of Zen both on and off
the set of one of America's most groundbreaking shows.

The Sport Business Handbook

Insights From 100+ Leaders Who Shaped 50 Years of the
Industry Human Kinetics
If you love sports and are fascinated by business dealings in this
trillion-dollar global industry, then this is the anthology you’ve
been waiting for. The Sport Business Handbook: Insights From
100+ Leaders Who Shaped 50 Years of  the Industry provides
insider perspectives from more than 100 of the biggest names in
the  sport  business  industry.  Plentiful  examples  and  stories,
including insiders’ views of major sports deals, make this book a
bible  of  information  for  those  looking  to  begin  or  advance a
career  in  the  field  or  for  anyone  interested  in  the  behind-the-
scenes  intricacies  of  sport  business.  Editor  Rick  Horrow,  an
internationally known sport business and sport law expert who
has been the architect of more than 100 deals worth more than
$20 billion, has teamed up with renowned sport business scholar
and  practitioner  Rick  Burton  and  author  Myles  Schrag  to
assemble one of the most unique sport books ever published. You
will be both informed and entertained by the personal insights of
prominent  sport  business  leaders,  including  league
commissioners  such  as  Gary  Bettman,  Don  Garber,  and  Paul
Tagliabue;  team  owners  such  as  Jerry  Colangelo  and  Tom
Ricketts;  executives such as Larry Lucchino and Pat Williams;
administrators  such  as  Joe  Castiglione  and  Deborah  Yow;
professional athletes such as Scott Hamilton and Cal Ripken Jr.;
and  media  personalities  such  as  Jay  Bilas  and  Ann  Meyers
Drysdale.  This  all-star  team  also  includes  legendary  Duke
University  men’s  basketball  coach  Mike  Krzyzewski  as  the
foreword  author.  The  Sport  Business  Handbook  gives  you
guidance for everything from the basics of breaking into the sport
industry to the intricate skills required to become an industry
giant: Consider the role you want to play, what your values are,
and how you can set yourself  up for success in the industry.
Understand  the  value  of  brand  management  and  the
opportunities for those with strong knowledge and skills in this
area. Embrace technology and use the power of modern media to
guide your organization toward its goals. Master leadership skills
by  establishing  a  framework  for  thinking  and  behaving  as  a
leader  at  all  times.  Each  chapter  addresses  a  specific  topic  and
weaves  in  story-like  sidebars  that  share  rare  glimpses  into
professional  dealings  in  sport.  These 80-plus  sidebars  include
“Game Changer” sidebars, which describe pivotal moments that
influenced  sport  leaders  as  they  strived  for  success,  and  “360”
sidebars, which present alternative perspectives so all viewpoints
are explored in finding best practices. Instructors who adopt the
text will have access to an instructor’s guide that includes links to
online video and audio clips that tie in directly to book topics,
along  with  a  “Breakthrough  Moments”  list  of  the  50  most
significant  events,  chosen  specifically  to  supplement  the  book’s
content  with  societal  context  and  historical  depth.  These
additional  tools  feature  questions  and  activities  to  spark
classroom  discussion  and  facilitate  an  enhanced  learning
experience  for  students.  Nowhere  else  will  you  find  such  a
comprehensive guide with practical advice and personal stories
from the  biggest  names  in  the  industry.  The  Sport  Business

Handbook is an engaging, informative book that will  help you
discover  your  strengths  and  develop  your  skills  so  you  can
become one of the leaders to shape the sport business industry
for the next 50 years.

It All Begins with the Music

Developing Successful  Artists and Careers for  the New
Music Business Cengage Learning
An examination of the various professions in the music business,
with  examples  and  interview excerpts  of  individuals  in  these
fields.

The Realist's Guide to a Successful Music Career
So you want to be a rock star. Or the next pop sensation. Or a
country music artist. Or perhaps you're more intrigued by vital
roles behind the scenes. The Realist's Guide to a Successful Music
Career reveals all the ins and outs of building a viable career in
today's ever-changing music business. With blunt honesty paired
with expert insight and encouragement, this empathetic guide
covers  everything  from  building  your  brand  and  expanding
outreach, to finding and playing gigs and smart touring, to critical
marketing  and  developing  your  sound.  Packed  with  practical,
real-life guidance and avoidable missteps, the book vicariously
takes you both onstage and backstage, into the recording studio,
and on the road. And because experience is the best education,
The  Realist's  Guide  to  a  Successful  Music  Career  contains
exclusive interviews and wisdom from a wide range of all-stars
and music  insiders,  including:  Huey Lewis  -  Susan Tedeschi  -
Chuck Leavell - Victor Wooten - Taylor Hicks Ivan Neville - Jake
Cinninger  -  Nikki  Glaspie  -  Pete  Shapiro  -  Alicia  Karlin  Vince
Iwinski - Kevin Browning - Syd Schwartz - Chris Gelbuda - Robbie
Williams Whether you're a seasoned pro looking to grow or an
emerging talent looking to break out, The Realist's Guide to a
Successful Music Career is the right note mentorship you need to
take your gifts and passion to the next level.

The Live Music Business

Management  and Production  of  Concerts  and Festivals
Routledge
The  Live  Music  Business:  Management  and  Production  of
Concerts  and  Festivals,  Third  Edition,  shines  a  light  on  the
enigmatic live music business, offering a wealth of inside advice
and trade secrets to artists and bands looking to make a living in
the industry. Previously published as The Tour Book, this new
edition has been extensively revised, reorganized, and updated
to  reflect  today’s  music  industry.  This  practical  guidebook
examines the roles of the key players – from booking agents to
concert promoters, artist managers to talent buyers – and the
deals, conventions, and processes that drive this global business.
Written  by  a  touring  professional  with  over  25  years  of
experience, this book elucidates why playing live is crucial to the
success of any musician, band, or artist, explaining issues like:
what managers, promoters, and agents do and how they arrange
shows  and  tours;  how  to  understand  and  negotiate  show
contracts;  how to  create  a  contract  rider,  and how the  rider
affects  the  money  you  earn  from  a  show;  how  to  appear
professional  and  knowledgeable  in  an  industry  with  its  own
conventions, language, and baffling technical terms; and a three-
year plan using live performance to kickstart your music career
Intended for music artists and students, The Live Music Business
presents  proven  live-music  career  strategies,  covering  every
aspect  of  putting  on  a  live  show,  from  rehearsing  and
soundchecks to promotions, marketing, and contracts. In an era



Music Business Handbook And Career Guide 13th Edition 7

7

when performing live is more essential than ever, this is the go-to
guidebook for getting your show on the road and making a living
from music.

How to Build a Sustainable Music Career and Collect All
Revenue Streams 9giantstepsbooks
Emily  White  has  been  at  the  forefront  of  the  modern  music
industry  throughout  her  career.  In  this  book,  she  shares  her
wisdom for all musicians who want access to this information.
White feels that the modern music industry is  rarely,  if  ever,
presented in order - from creation to execution or recording to
release.  For  the  first  time,  White  has  penned  all  of  her  best
practices and advice for musicians looking to build a long-term
career into a single book, while ensuring they aren't missing any
funds owed to them along the way. As an entrepreneur, manager
and consultant, White has navigated countless new platforms for
musicians and presents the findings in a methodical and step by
step manner. This book shows musicians how to build a career
from day  one,  as  well  as  how to  get  your  career  organized
moving forward if it isn't your first rodeo. Early Praise for How to
Build  a  Sustainable  Music  Career  and  Collect  All  Revenue
Streams: "A must-read for anyone launching a career in music or
the  music  industry."  -Hypebot  "Few  people  I  know have  the
experience, savvy and aptitude that Emily White brings to the
table, and to a book this necessary and important, especially as
this new music ecosystem really starts to take flight. So to all the
artists & entrepreneurs looking to be students of the game and
makers of the money, not just the music - get the book, get your
mind  right,  and  go  get  your  hustle  on."  -Amaechi  Uzoigwe,
Manager of Run The Jewels, Founder of FourM Arts & Science "A
concise and current guide to getting your ducks in a row from the
woman who is steadily helping me row my ducks." -JULIA NUNES,
Musician & Songwriter "In today's world, you gotta build your own
career from the ground up, Emily's book gives you an excellent
road map to do that." -Donald S. Passman, Author of All You Need
to Know About the Music  Business "Emily  White continues to
show  the  music  business  that  having  a  good  foundation  is
fundamental to success. No short cuts!" -Kevin Lyman, Warped
Tour Founder & USC Professor Emily White is an entrepreneur
and Founder at Collective Entertainment and #iVoted. White's
career spans the entertainment industry, always putting artists
and talent first, while taking care of fans a very close second. Her
name graced the cover of Billboard magazine while in her 20's,
with White's work additionally covered by Forbes, Fast Company,
Bloomberg,  Rolling  Stone,  CNN,  Fox  Business,  Vox,  The
Huffington Post,  Pitchfork,  Relix,  The Fader,  Pollstar,  Stereogum,
Alternative  Press,  ESPN  and  more.  She  is  a  regular  speaker
around the globe at events such as SXSW, Midem, BIGSOUND
Australia, Canadian Music Week, PollstarLive!, NAMM, Music Biz,
NARM, SanFran MusicTech, Between The Waves, and innumerous
universities. White has served on the boards of Future of Music,
Well-Dunn,  CASH  Music,  SXSW,  The  David  Lynch  Foundation
Live!, The Grammys' Education Committee, and Pandora's Artist
Advisory  Council.  Her  first  book,  Interning  101,  was  released  in
2017 (9GiantStepsBooks) and is a course book at schools around
the world. White is an Adjunct Professor at New York University's
Clive Davis Institute of Recorded Music in Tisch School of The
Arts.

The Complete Handbook of Songwriting

An Insider's  Guide  to  Making  it  in  the  Music  Industry
Tarcher

Shows  how  to  write  commercially  successful  songs,  make  a
demo, obtain a copyright, submit songs, and negoiate a sale, and
explains  the roles  of  music  publishers,  record producers,  and
arrangers

The Encyclopedia of the Music Business Harpercollins
Detailing  the  major  business  and  financial  aspects  of  the  music
industry,  this  definitive  reference  discusses  retailing,  publishing,
copyright, trade associations, unions, awards, agents, royalties,
music licensing organizations, and other important topic

All You Need to Know About the Music Business, Seventh
Edition RosettaBooks, LLC
No one understands the music industry--from the technology, to
the legalities, to the new industry practices--better than veteran
music lawyer Donald Passman. In this completely revised and
updated seventh edition of All You Need To Know About the Music
Business, which the Los Angeles Times called “the industry bible”
and which has sold hundreds of thousands of copies, Passman
offers  executives  and  artists,  experts  and  novices  alike  the
essential  information  they  need  not  only  to  survive  in  these
volatile and exciting times, but also to thrive. Drawing on his
unique, up-to-the-minute experience as one of the most trusted
advisors in the business, Passman offers advice concerning: - The
Copyright  Royalty  Board’s  latest  decisions  regarding  online
transmissions.  -  The developing new customs concerning new
technologies such as streaming on demand, ringtones, and digital
downloads. Passman also gives guidance on other fundamental
issues  such as  how to:  -  Select  and hire  a  winning  team of
advisors--personal  and  business  managers,  agents,  and
attorneys--and  structure  their  commissions,  percentages,  and
fees  in  a  way  that  will  protect  you  and  maximize  these
relationships.  -  Master  the  big  picture  and  the  finer  points  of
record deals. - Navigate the ins and outs of songwriting, music
publishing, and copyright law. -  Maximize concert touring and
merchandising deals.  Almost  everyone in  the music  business,
from musicians and songwriters to entertainment lawyers and
record company executives, are scrambling to sort out what is
going to happen next, and Passman is right in the thick of these
changes. Here is a book for anyone interested in a music career:
a comprehensive and crucial guide to making it in one of the
world’s most dynamic industries.

The Studio Musician's Handbook Music Pro Guides
This book recounts the story of all the electric steel guitars or
electric Hawaiian guitars as they were called during most of their
tenure ä that  were built  by Gibson between 1935 and 1967.
Hawaiian guitars were the most popular form of electric guitars
until  the  1950s  and  they  contributed  to  some  crucial
developments in pickups and amplification in addition to lending
their voice to the earliest solid body electrics. Esthetically the
early postwar instruments are also amongst the coolest designs
ever  produced  by  Gibson.Highlights:  Over  450  illustrations
including a wealth of color pictures catalog reproductions and
patent drawings A comprehensive section on dating instruments
as well as detailed shipping totals for the 1935-1967 period

The Studio Business Book Mix Bookshelf/ Mix Books
A necessity for everyone running or owning a studio, whether it is
in your basement, a midrange commercial study or a world-class
room  hosting  the  stars.  You'll  get  in-depth,  detailed,  specific
information on ALL aspects of putting together and managing a
recording studio.


