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CONTAGIOUS WHY
THINGS CATCH ON
SUMMARY
COLLECTION:
UNLOCK THE
SIGNIFICANCE IN
BITE-SIZED
CHUNKS

Welcome to our
fascinating publication
summary collection.
We are delighted to
introduce you to the
world of Contagious
Why Things Catch On
recaps and exactly how
they can enhance your
reading experience. As
avid viewers ourselves,
we understand the
worth of diving into the

heart of every tale and
finding its significance
in bite-sized chunks.

Contagious Why Things
Catch On publication
recap collection
supplies just that - a
succinct and
informative summary
of the bottom lines and
motifs of a publication.
In today's hectic globe,
we understand that
time is valuable, and
our recaps are
developed to save you
time by supplying a
fast summary of
Contagious Why Things
Catch On's material
and understandings.

Our team of expert
authors carefully
curates our book recap


https://formapp.investigatiimedia.ro/

of Contagious Why
Things Catch On
collection to make sure
that we supply you

with top quality
summaries that
capture the

significance of each
book. Whether you are
wanting to discover
new genres, uncover
new authors, or simply
get deeper insights
into your favorite
books, our collection
has something for
everybody.

Join us today and
unlock the world of
Contagious Why Things
Catch On recaps.
Discover the benefits
of condensing complex
ideas into simple and
easy-to-understand
language. Our book
recaps are an excellent
method to broaden
your knowledge and
expand your
perspectives without
needing to spend hours

of your time.

Stay tuned as we
check out the idea of
Contagious Why Things
Catch On, review their
benefits, and provide
pointers on how to
create efficient
summaries. With our
help, you'll discover
the best book for your
interests and unlock a
world of knowledge.

CHECKING OUT
PUBLICATION
RECAPS OF
CONTAGIOUS WHY
THINGS CATCH ON

At our publication
recap collection, we
strongly rely on the
power of exploring
Contagious Why Things
Catch On. Not only can
this open new
knowledge and
understandings, yet it
can likewise conserve
visitors time and assist
them decide which
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publications to spend
their time in. Let's dive
into the idea of
Contagious Why Things
Catch On recaps and
their benefits.

What are
publicatio
n
summarie
S?

Schedule summaries
are condensed
versions of a book's
key points and motifs.
They supply a fast
overview of Contagious
Why Things Catch On's
significance in bite-
sized chunks. They can
range from a couple of
paragraphs to a couple
of web pages.

Why are
they
useful?

Contagious Why Things
Catch On summaries
are valuable since they
permit viewers to get a
deeper understanding
of a book's key points
and styles without
having to read the
complete book. They
are specifically
beneficial for active
people that intend to
remain enlightened but
may not have the time
to check out an entire
book of Contagious
Why Things Catch On.

Exactly
how can



they
profit

having to devote to
checking out the
complete book of
Contagious Why Things
Catch On.

CO nta g | @Conserves time

us Why
Things

e Provides a fast
summary

e Helps Contagious
Why Things
Catch On viewers
decide which

Ca tC h O r})ooks to invest

viewers?

Book recaps can profit
viewers by conserving
time, supplying a
practical overview of
Contagious Why Things
Catch On's
significance, and
assisting visitors figure
out which books are
worth spending more
time in. They allow
readers to quickly and
conveniently obtain
understandings and
understanding without

even more time

in
Stay tuned for our next
section where we will
certainly dive deeper
into the benefits of
Contagious Why Things
Catch On.

ADVANTAGES OF
CONTAGIOUS WHY
THINGS CATCH ON
PUBLICATION
SUMMARIES

At our book summary
collection, we believe
in the many
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advantages of reading
Contagious Why Things
Catch On summaries.
Below are a few
essential benefits:

e Time-saving:
With our active
routines, it can
be testing to
discover time to
check out every
publication we
want. Our book
summaries
provide a fast
introduction of
one of the most
crucial factors
without requiring
to spend
numerous hours
in reading
Contagious Why
Things Catch On
whole
publication.

e Quick summary
of Contagious
Why Things
Catch On: If
there is a book
you're interested

in, yet you're not
sure if it's
appropriate for
you, our
publication
recaps supply a
glance into the
author's main
ideas and
creating design
prior to
purchasing the
complete
publication.

e Improved

understanding
in Contagious
Why Things
Catch On: For
those that have
read the entire
publication, our
publication
recaps offer a
chance to
rejuvenate your
memory and
uncover the key
points and
themes.

general, book

summaries of



Contagious Why Things
Catch On deal a
valuable tool to
enhance your analysis
experience and
optimize your time and
effort.

JUST HOW TO
COMPOSE A BOOK
RECAP OF
CONTAGIOUS WHY
THINGS CATCH ON

Composing a book
recap might feel like a
difficult job, yet it can
in fact be an enjoyable
and satisfying
experience. Below are
some crucial elements
to bear in mind when
composing your
publication recap:

1. Focus on the
significance:
The objective of
a book summary
is to capture the
essence of
Contagious Why
Things Catch On

in a concise and
engaging way.
Prevent
obtaining
captured up in
the information
and instead
focus on the key
points and motifs
that the writer is
trying to
communicate.

. Maintain it

short:
Contagious Why
Things Catch On
recap is
suggested to be
a quick
introduction, so
keep it short and
sweet. Adhere to
the most crucial
details and avoid
going into too
much depth.

. Include the

major
characters: See
to it to include a
brief summary of
the main
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characters,
including their
names and any
type of
specifying
qualities or
attributes.

4. Highlight the
central motifs:
Recognize the
main motifs of
Contagious Why
Things Catch On
and highlight
them in your
summary. This
will certainly give
viewers a far
better idea of
what guide is
about and what
they can expect
to pick up from
it.

By keeping these
crucial elements in
mind, you can
compose a reliable and
interesting book recap
that catches the
significance of
Contagious Why Things

Catch On publication
and leaves visitors
desiring extra.

DISCOVERING THE
RIGHT

CONTAGIOUS WHY
THINGS CATCH ON
BOOK SUMMARIES

Are you having a hard
time to find the best
Contagious Why Things
Catch On summaries
for your passions?
Don't stress, we've
obtained you covered.
Right here are some
pointers on locating
high-grade book
summaries:

1. Online
Platforms

Among the most
convenient methods to
locate Contagious Why
Things Catch On
recaps is with on-line
systems. Sites like



Blinkist, getAbstract,
and Sumizeit supply a
variety of summaries
for different groups
and genres. You can
additionally take a look
at Amazon Kindle's
"Brief Reads" area for
quick, easy-to-digest
summaries.

2. Book
Review
Sites

Schedule review sites
like Goodreads and
BookPage commonly
include summaries
alongside their
testimonials. They can
supply a much deeper
understanding of
Contagious Why Things
Catch On story and
motifs while likewise
using understanding
right into the viewers's
experience. You can

also have a look at
their "recommended"
web page to uncover
new summaries.

3.
Curated
Collection
S

For viewers that like an
extra individualized
touch, curated
collections are a terrific
option. These
collections are typically
created by market
specialists or
enthusiasts and give a
checklist of must-read
summaries for various
genres. You can
discover them on
blogs, podcasts, and
even social networks
groups.

With these pointers,
you can locate the
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appropriate Contagious
Why Things Catch On
publication recaps for
your interests and
preferences. Delighted
analysis!

Contagious Simon
and Schuster
Upper Saddle River,
N.J. Creative
Homeowner,

Contagious Simon
and Schuster

The New York Times
bestseller that explains
why certain products
and ideas become
popular. “Jonah Berger
knows more about
what makes
information ‘go viral’
than anyone in the
world.” —Daniel
Gilbert, author of the
bestseller Stumbling on
Happiness What makes
things popular? If you
said advertising, think
again. People don’t

listen to
advertisements, they
listen to their peers.
But why do people talk
about certain products
and ideas more than
others? Why are some
stories and rumors
more infectious? And
what makes online
content go viral?
Wharton marketing
professor Jonah Berger
has spent the last
decade answering
these questions. He's
studied why New York
Times articles make
the paper’s own Most
E-mailed list, why
products get word of
mouth, and how social
influence shapes
everything from the
cars we buy to the
clothes we wear to the
names we give our
children. In Contagious,
Berger reveals the
secret science behind
word-of-mouth and
social transmission.



Discover how six basic
principles drive all
sorts of things to
become contagious,
from consumer
products and policy
initiatives to workplace
rumors and YouTube
videos. Learn how a
luxury steakhouse
found popularity
through the lowly
cheesesteak, why anti-
drug commercials
might have actually
increased drug use,
and why more than
200 million consumers
shared a video about
one of the most boring
products there is: a
blender. Contagious
provides specific,
actionable techniques
for helping information
spread—for designing
messages,

advertisements, and
content that people will
share. Whether you're
a manager at a big
company, a small

10

business owner trying
to boost awareness, a
politician running for
office, or a health
official trying to get the
word out, Contagious
will show you how to
make your product or
idea catch on.

Contagious Simon
and Schuster
Explains why some
products and ideas go
"viral," citing the roles
of word-of-mouth
promotion and the
Internet.

Contagious Simon
and Schuster

Why are some
products and ideas
talked about more than
others? Why do some
articles make the most
emailed list? Why do
some YouTube videos
go viral? Word-of-
mouth. Whether
through face-to-face
conversations, emails

10
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from friends, or online
product reviews, the
information and
opinions we get from
others have a strong
impact on our own
behaviour. Indeed,
word-of-mouth

generates more than
two times the sales of
paid advertising and is
the primary factor
behind 20-50% of all
purchasing decisions.It
is between 8.5 and 30
times more effective
than traditional
media.But want to
know the best thing
about word-of-mouth?
It's available to
everyone.Whether
you're a Fortune 500
company trying to

increase sales, a
corner restaurant
trying to raise

awareness, a non-profit
trying to fight obesity,
or a newbie politician
running for city council,
word-of-mouth can

11

help you succeed. And
you don't have to have
millions of dollars to
spend on an
advertising budget.
You just have to get
people to talk.The
challenge, though, is
how to do that. This
book will show you
how.

Invisible Influence
Simon and Schuster
Explores the subtle,
secret influences that
affect the decisions we
make--from what we
buy, to the careers we
choose, to what we
eat.

Summary and
Analysis of
Contagious: Why

Things Catch On
Open Road Media

So much to read, so
little time? This brief
overview of Contagious
tells you what you
need to know—before



or after you read Jonah
Berger’s book. Crafted
and edited with care,
Worth Books set the
standard for quality
and give you the tools
you need to be a well-
informed reader. This
short summary and
analysis of Contagious

includes: Historical
context Chapter-by-
chapter overviews

Detailed timeline of
key events Important
gquotes Fascinating
trivia Glossary of terms
Supporting material to
enhance your
understanding of the
original work About
Contagious by Jonah
Berger: Contagious:
Why Things Catch On
examines why certain
media goes
viral—videos, articles,
memes—and others
never get shared at all.
By looking at popular
culture, Wharton
professor Jonah Berger

12

analyzes what makes
an idea take off. Based
on his own research
and the insights
gleaned from 15 years
of studying marketing,
Berger's New York
Times-bestselling book
teaches readers why
popular content is
popular, and how they
can make their own
ideas and products
truly contagious. The
summary and analysis
in this ebook are
intended to
complement your
reading experience
and bring you closer to
a great work of
nonfiction.

Contagious Simon &
Schuster

New York Times
bestseller and named
Best Marketing Book of
2014 by the American
Marketing Association
What makes things
popular? If you said
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advertising, think
again. People don’t
listen to
advertisements, they
listen to their peers.
But why do people talk
about certain products
and ideas more than
others? Why are some
stories and rumors
more infectious? And
what makes online
content go viral?
Wharton marketing
professor Jonah Berger
has spent the last
decade answering
these questions. He's
studied why New York
Times articles make
the paper’'s own Most
E-mailed List, why
products get word of
mouth, and how social
influence shapes
everything from the
cars we buy to the
clothes we wear to the
names we give our
children. In this book,
Berger reveals the
secret science behind
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word-of-mouth and
social transmission.
Discover how six basic
principles drive all
sorts of things to
become contagious,
from consumer
products and policy
initiatives to workplace
rumors and YouTube
videos. Contagious
combines
groundbreaking
research with powerful
stories. Learn how a

luxury steakhouse
found popularity
through the lowly
cheese-steak, why

anti-drug commercials
might have actually
increased drug use,
and why more than
200 million consumers
shared a video about
one of the seemingly
most boring products
there is: a blender. If
you've wondered why
certain stories get
shared, e-mails get
forwarded, or videos



go viral, Contagious
explains why, and
shows how to leverage
these concepts to craft
contagious content.
This book provides a
set of specific,
actionable techniques
for helping information
spread—for designing
messages,

advertisements, and
information that people
will share. Whether
you're a manager at a
big company, a small
business owner trying
to boost awareness, a
politician running for
office, or a health
official trying to get the
word out, Contagious
will show you how to
make your product or
idea catch on.

SUMMARY -
Contagious: Why
Things Catch On By
Jonah Berger
Shortcut Edition

* Qur summary is

14

short, simple and
pragmatic. It allows
you to have the
essential ideas of a big
book in less than 30
minutes. *By reading
this summary, you will
learn how to take
advantage of word-of-
mouth to create a
fashion effect and
create a buzz. *You will
also learn : how word
of mouth is 10 times
more effective than
advertising; why the
potential to get people
talking depends not on
the subject but on the

message; how to
launch immediate word
of mouth; how to

maintain impact over
time. *Most trends are
born from word of
mouth. We then speak
of social contagion.
*But what does it
depend on? At first
glance, on the product
or service offered, its
quality, its price and its

14
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usefulness or fun.
However, thanks to the
research and studies of
Professor Jonah Berger,
you will see that this is
not the case. The most
important element is
social influence: word
of mouth. *Buy now
the summary of this
book for the modest
price of a cup of
coffee!

The Rules of
Contagion Profile
Books

An Observer Book of
the Year A Times
Science Book of the
Year A New Statesman
Book of the Year A
Financial Times
Science Book of the
Year ‘'Astonishingly
bold' Daily Mail 'lt is
hard to imagine a more
timely book ... much of
the modern world will
make more sense
having read it." The
Times We live in a
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world that's more
interconnected than
ever before. Our lives
are shaped by
outbreaks - of disease,
of misinformation,
even of violence - that
appear, spread and
fade away with
bewildering speed. To
understand them, we
need to learn the
hidden laws that
govern them. From
'superspreaders' who

might spark a
pandemic or bring
down a financial

system to the social
dynamics that make
loneliness catch on,
The Rules of Contagion
offers compelling
insights into human
behaviour and explains
how we can get better
at predicting what
happens next. Along
the way, Adam
Kucharski explores how
innovations spread
through friendship



networks, what links
computer viruses with
folk stories - and why
the most useful
predictions aren't
necessarily the ones
that come true. Now
revised and updated
with content on
Covid-19.

Selling the Invisible
Business Plus

SELLING THE INVISIBLE
is a succinct and often
entertaining look at the
unique characteristics
of services and their
prospects, and how
any service, from a
home-based
consultancy to a
multinational
brokerage, can turn
more prospects into
clients and keep them.
SELLING THE INVISIBLE
covers service
marketing from start to
finish. Filled  with
wonderful insights and
written in a roll-up-

16

your-sleeves, jargon-
free, accessible style,
such as: Greatness
May Get You Nowhere
Focus Groups Don'ts
The More You Say, the
Less People Hear &
Seeing the Forest
Around the Falling
Trees.

The Little Book of
Big PR AMACOM

As an entrepreneur,
you need every helpful
tool you can get your
hands on to build your
business. And if you
know the tricks of the
trade, perhaps nothing
can gain more
attention for your small
business and build
your company'’s
credibility than a good,
old-fashioned public-
relations campaign.
Whether you're an
established company
or a cost-conscious
start-up, The Little
Book of Big PR tells you

16
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all you need to know to
be able to use public
relations effectively as
a business-building
tool.Drawing on the
expertise gained
during her long career
in public relations,
Jennefer Witter shares
simple, smart, and
budget-friendly

methods for getting
your business noticed,
including what she
calls the seven key
elements of public

relations:e Self-
brandinge Media
relationse Social
Medias Networkinge

Speaking

engagementse Cause-
related marketinge
Selecting a PR
agencyComplete with
real-world case studies
and sample content
(such as media
pitches) to use as-is or
to modify to fit your
own specific needs,
this all-encompassing

17

resource will provide
for you the expert
guidance all
entrepreneurs need to
grow their business to
new, attention-getting
heights.

The Serendipity
Mindset Penguin

Good luck isn't just
chance—it can be
learned and
leveraged—and The
Serendipity Mindset
explains how you can
use serendipity to
make life better at
work, at
home—everywhere.
Many of us believe that
the great turning

points and
opportunities in our
lives happen by

chance, that they're
out of our control.
Often we think that
successful people—and
successful companies
and organizations—are
simply luckier than the



rest of us. Good
fortune—serendipity—j
ust seems to happen to
them. Is that true? Or
are some people better
at creating the
conditions for
coincidences to arise
and taking advantage
of them when they do?
How can we connect
the dots of seemingly
random events to
improve our lives? In
The Serendipity
Mindset, Christian
Busch explains that
serendipity isn’t about
luck in the sense of
simple randomness.
It's about seeing links
that others don’t,
combining these
observations in
unexpected and
strategic ways, and
learning how to detect
the moments when
apparently random or
unconnected ideas
merge to form new
opportunities. Busch

18

explores serendipity
from a rational and
scientific  perspective
and argues that there
are identifiable
approaches we can use
to foster the conditions
to let serendipity grow.
Drawing from biology,
chemistry,

management, and
information systems,
and using examples of
people from all walks
of life, Busch illustrates
how serendipity works
and explains how we
can train our own
serendipity muscle and
use it to turn the
unexpected into
opportunity. Once we
understand

serendipity, Busch
says, we become
curators of it, and luck
becomes something
that no longer just
happens to us—it
becomes a force that
we can grasp, shape,
and hone. Full of

18
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exciting ideas and
strategies, The
Serendipity Mindset
offers a clear blueprint
for how we can
cultivate serendipity to
increase innovation,
influence, and
opportunity in every
aspect of our lives.

Summary:
Contagious Must
Read Summaries
The must-read
summary of Jonah
Berger's book:
"Contagious: Why
Things Catch On". This
complete summary of
the ideas from Jonah
Berger's book
"Contagious: Why
Things Catch On"
reveals the six key
principles that make a
product or an idea
contagious. As well as
sharing stories of real-
life companies from his
extensive research, the
author provides a set

19

of specialised
techniques that you
can use to spread
information and get
your message across
to as many people as
possible. Added-value
of this summary: -«
Save time .
Understand the
essential techniques °
Expand your
communication skills
To learn more, read
“Contagious: Why
Things Catch On" and
find out how you can
make your information
as contagious as
possible!

Cirque Du Freak
HarperCollins UK
Two boys who are best
friends visit an illegal
freak show, where an
encounter with a
vampire and a deadly
spider forces them to
make life-changing
choices.



The Tipping Point
Little, Brown

From the bestselling
author of The Bomber
Mafia: discover
Malcolm Gladwell's
breakthrough debut
and explore the
science behind viral
trends in business,
marketing, and human
behavior. The tipping
point is that magic
moment when an idea,
trend, or social
behavior crosses a
threshold, tips, and
spreads like wildfire.
Just as a single sick
person can start an
epidemic of the flu, so
too can a small but
precisely targeted push
cause a fashion trend,
the popularity of a new
product, or a drop in
the crime rate. This

widely acclaimed
bestseller, in which
Malcolm Gladwell

explores and brilliantly
illuminates the tipping

20

point phenomenon, is
already changing the
way people throughout
the world think about
selling products and
disseminating ideas. “A
wonderful page-turner
about a fascinating
idea that should affect
the way every thinking
person looks at the
world.” —Michael Lewis

Hooked Penguin

Revised and Updated,
Featuring a New Case
Study How do
successful companies
create products people
can’'t put down? Why
do some products
capture widespread
attention while others
flop? What makes us
engage with certain
products out of sheer
habit? Is there a
pattern underlying how
technologies hook us?
Nir Eyal answers these
questions (and many
more) by explaining

20
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the Hook Model—a
four-step process
embedded into the
products of many
successful companies
to subtly encourage
customer behavior.
Through consecutive
“hook cycles,” these
products reach their
ultimate goal of
bringing users back
again and again
without depending on
costly advertising or
aggressive messaging.
Hooked is based on

Eyal's years of
research, consulting,
and practical

experience. He wrote
the book he wished
had been available to
him as a start-up
founder—not abstract
theory, but a how-to
guide for building
better products.
Hooked is written for
product managers,
designers, marketers,
start-up founders, and

21

anyone who seeks to
understand how
products influence our
behavior. Eyal provides
readers with:
Practical insights to
create user habits that
stick. Actionable
steps for building
products people love.
Fascinating examples
from the iPhone to
Twitter, Pinterest to
the Bible App, and
many other habit-
forming products.

Made to Stick
Random House

NEW YORK TIMES
BESTSELLER The
instant classic about
why some ideas thrive,
why others die, and
how to make your
ideas stick. “Anyone
interested in
influencing others—to
buy, to vote, to learn,
to diet, to give to
charity or to start a
revolution—can learn



from this book.”—The
Washington Post Mark
Twain once observed,
“A lie can get halfway
around the world
before the truth can
even get its boots on.”
His observation rings
true: Urban legends,
conspiracy theories,
and bogus news stories
circulate  effortlessly.
Meanwhile, people with
important
ideas—entrepreneurs,
teachers, politicians,
and
journalists—struggle to
make them “stick.” In
Made to Stick, Chip and
Dan Heath reveal the
anatomy of ideas that
stick and explain ways
to make ideas stickier,
such as applying the
human scale principle,
using the Velcro
Theory of Memory, and
creating curiosity gaps.
Along the way, we
discover that sticky
messages of all

22

kinds—from the
infamous “kidney theft
ring” hoax to a coach’s
lessons on
sportsmanship to a
vision for a new
product at Sony—draw
their power from the
same six traits. Made
to Stick will transform
the way you
communicate. It’s a
fast-paced tour of
success stories (and
failures): the Nobel
Prize-winning scientist
who drank a glass of
bacteria to prove a
point about stomach
ulcers; the charities
who make use of the
Mother Teresa Effect;
the elementary-school

teacher whose
simulation actually
prevented racial

prejudice. Provocative,
eye-opening, and often
surprisingly funny,
Made to Stick shows us
the vital principles of
winning ideas—and
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tells us how we can
apply these rules to
making our own
messages stick.

Golden State Bantam
The state of California
votes on secession in
the wake of a divisive
presidential election in
this gripping, prescient
novel of marriage,
family, and the
profound moments
that shape our lives.
Doctor Julie Walker has
just signed her divorce
papers when she
receives news that her
younger sister,
Heather, has gone into
labor. Though theirs is
a strained relationship,
Julie sets out for the
hospital to be at her
sister's side—no easy
task since the streets
of San Francisco are
filled with tension and
strife. Today is also the
day that Julie will find
herself at the epicenter

23

of a violent standoff in
which she is forced to
examine both the
promising and the
painful parts of her
past—her Southern
childhood; her
romance with her
husband, Tom; her
estrangement from
Heather; and the
shattering incident that
led to her greatest
heartbreak. Infused
with emotional depth
and poignancy, Golden
State takes readers on
a journey over the
course of a single,
unforgettable
day—through
extraordinary
landscape of love, loss,
and hope. Praise for
Golden State “A
stirring look at the ties
that bind husband-
wife, mother-child and
even sisters, and what
happens when they're
torn asunder. Set in a
San Francisco chafing

an



with unrest both
political and personal,
the world Richmond
creates is exquisitely
charged with regret
and hope.”—Family
Circle “[A] riveting read
that can be
recommended to fans
of Jodi Picoult and
Jacquelyn Mitchard . . .
Mesmerizing and
intricate, Richmond’s
dissection of a
California on the
violent brink of
secession from the
nation provides the
backdrop to her deeper
inspection of the
uneasy, fragile
relationship between
siblings.”—Booklist
(starred review) “[An]
amazing, turbulent
novel woven of
disparate threads . . .
Nearly every feature of
this mesmerizing novel
is provocative, as
Richmond explores the
fragmented, hopeful
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lives of complex
characters. This is
gripping, multilayered
must-read
fiction.”—Library
Journal (starred review)
“An exciting premise . .
. skillfully written . . .
Julie’s past and her
relationship with the
other characters are
scrutinized as the clock
ticks. It's an interesting
and sometimes-
disturbing
study.”—Kirkus
Reviews “Richmond
takes readers through
a bittersweet,
heartwarming tale of a
woman on the cusp of
life-changing events in
both her personal and
professional lives. . . .
Once invested, the
reader is carried away
by this action-packed,
poignant story, making
this a tale that will live
in the heart of the
reader once the last
page is read.”—RT
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Book Reviews “This is a
thoughtful book about
how past
circumstances change
us into the people we
are today, for the good
or bad. Julie is a
sympathetic and
relatable character,
and readers will
definitely feel for her
as she goes through
her life-changing
day.”—The
Parkersburg News and
Sentinel “Richmond . . .
delivers a page-
turner.”—San Jose
Mercury News “A
breathtaking read and
one I'll not soon
forget.”—Melanie
Benjamin, author of
The Aviator’s Wife Look
for special features
inside. Join the Random
House Reader’s Circle
for author chats and
more.

Explosive Growth
Clifford Ventures Corp.
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#1 Best-Seller in 5

Startup &
Entrepreneurship
Categories *Named

Top 5 Business Growth
Book by Entrepreneur

Magazine This
compelling and
inspiring narrative

gives entrepreneurs a
rare behind-the-scenes
look inside a fast-
growing startup that
created the first online
dating app and grew to
100 million users.

Explosive Growth
combines lively and
often hilarious

storytelling, revealing
genius growth tactics,
numerous case-
studies, and its step-
by-step playbook to
help your startup grow
massively. Due to its
raw storytelling style,
practical lessons,
compelling content,
and fast-paced read,
Explosive Growth is a
one-of-a-kind business



book that transcends

the narrow
entrepreneurial

audience to also
appeal to readers and
business students
looking to learn about
startup life and

entrepreneurship. It
holds nothing back
while detailing the
highest highs and
lowest lows of what it's
really like to run a
startup. Cliff Lerner's
online dating startup,
Snap Interactive, was
running out of money
when he bet the
company's fortunes on
a then-unknown
platform called
Facebook. The app
suddenly began to
acquire 100,000 new
users daily for free,
and soon after the
stock price skyrocketed
2,000 percent, setting
off an extraordinary
chain of events filled
with sudden success
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and painful lessons.
You will learn how to: *
IGNITE EXPLOSIVE
GROWTH by creating a
remarkable product *
Identify the ONLY 3
METRICS THAT MATTER
* Explore valuable
VIRAL GROWTH
strategies to grow
rapidly * Execute the
GENIUS MEDIA HACKS
that helped us acquire
100 million users *
Create a thriving
culture of PASSIONATE
EMPLOYEES and
CONSTANT

INNOVATION PRAISE:
"A must read for
founders and CEOs
who want to achieve
rapid growth while also
building a great
product and company."
-Payal Kadakia,
Founder & Executive
Chairman of ClassPass
"Explosive Growth is
without question one of
the most useful and
entertaining business
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books | have ever read.
Cliff gives you a
roadmap to massively
grow your startup with
specific tactical lessons
made memorable
through engaging
stories. This book is a
must-read." -David
Perry, Digital Sales &
Business Development
Expert at Google,
Adobe, Amazon,
Startup Advisor "Want
to know how to grow
your startup to 100
million users? Then this
is the book for you.
Explosive Growth gives
step-by-step

instructions, case
studies and proven
tactics on how to
explode your growth." -
Entrepreneur Magazine
by Syed Balkhi
"Lessons for startups
and CEOs on growth
hacking, marketing,
and innovation from
one of the smartest
founders | know." -
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Andrew Weinreich,
Inventor of Social
Networking

Leadership without
Ego Springer

If you take a chain, pile
it up and then push it,
what direction will it
go? Nowhere you can
predict and not very
far. If you take it by the
end and pull it, which
way will it go? It will
follow you. Leadership
is not about what sets
you apart from those
you lead—it's about
what binds vyou
together. It is not
about controlling
others—it's about
trusting others. It's not
about your
achievements—it’'s
about unleashing your
team’s greatness. In
short, leadership really
isn't about you—it's
about your people.
Take Bob Davids, co-
author of this book and



successful leader of six
businesses in fields as
diverse as engineering
and winemaking. His
achievements often
came thanks to being
able to refrain from
acting when others
might have found
intervening irresistible.
By trusting his
employees to be better
than him in their area
of responsibility and
letting them act, Bob
unleashed the human
greatness that no one
else—including
employees
themselves—suspected
. Yet to lead without
acting does not mean
doing nothing. It
means creating
conditions in which
things happen by
themselves.
Leadership Without
Ego is about a
transformation of the
concept of leadership
in the past two
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decades: a change of
beliefs about how best
to lead, along with
radically different
leadership practices.
The ideas in this book
have already changed
the fortunes of
hundreds of businesses
and the lives of tens of
thousands of
employees. They can
do the same for your
business, your
people—and you.

Everybody Writes
John Wiley & Sons
Finally a go-to guide to
creating and publishing
the kind of content that
will make vyour
business thrive.
Everybody Writes is a
go-to guide to
attracting and
retaining customers
through stellar online
communication,
because in our
content-driven world,
every one of us is, in

28 Contagious Why Things Catch 2024-11-05

On



Contagious Why Things Catch On

29

fact, a writer. If you
have a web site, you
are a publisher. If you
are on social media,
you are in marketing.
And that means that
we are all relying on
our words to carry our
marketing messages.
We are all writers.
Yeah, but who cares

about writing
anymore? In a time-
challenged world

dominated by short
and snappy, by click-
bait headlines and
Twitter streams and
Instagram feeds and
gifs and video and
Snapchat and YOLO
and LOL and #tbt. . .
does the idea of
focusing on writing
seem pedantic and
ordinary? Actually,
writing matters more
now, not less. Our
online words are our
currency; they tell our
customers who we are.
Our writing can make
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us look smart or it can
make us look stupid. It
can make us seem fun,
or warm, or competent,
or trustworthy. But it
can also make us seem
humdrum or
discombobulated or
flat-out boring. That
means you've got to
choose words well, and
write with economy
and the style and
honest empathy for
your customers. And it
means you put a new
value on an often-
overlooked skill in
content marketing:
How to write, and how
to tell a true story
really, really well.
That's true whether
you're writing a listicle
or the words on a
Slideshare deck or the
words you're reading
right here, right now...
And so being able to
communicate well in
writing isn't just nice;
it's necessity. And it's



also the oft-overlooked
cornerstone of nearly
all our content
marketing. In
Everybody Writes, top
marketing veteran Ann
Handley gives expert
guidance and insight
into the process and
strategy of content
creation, production
and publishing, with
actionable how-to
advice designed to get
results. These lessons
and rules apply across
all of your online assets
— like web pages,
home page, landing
pages, blogs, email,
marketing offers, and
on Facebook, Twitter,
Linkedln, and other
social media. Ann
deconstructs the
strategy and delivers a
practical approach to
create ridiculously
compelling and
competent content. It's
designed to be the go-
to guide for anyone
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creating or publishing
any kind of online
content — whether
you're a big brand or
you're small and solo.
Sections include: How
to write better. (Or, for
"adult-onset writers":
How to hate writing
less.) Easy grammar
and usage rules
tailored for business in
a fun, memorable way.
(Enough to keep you
looking sharp, but not
too much to
overwhelm you.)
Giving your audience
the gift of your true
story, told well.
Empathy and humanity
and inspiration are key
here, so the book
covers that, too. Best
practices for creating
credible, trustworthy
content steeped in
some time-honored
rules of solid
journalism. Because
publishing content and
talking directly to your
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customers is, at its
heart, a privilege.
"Things Marketers
Write": The
fundamentals of 17
specific kinds of
content that marketers
are often tasked with
crafting. Content Tools:
The sharpest tools you
need to get the job
done. Traditional
marketing techniques
are no longer enough.
Everybody Writes is a
field guide for the
smartest businesses
who know that great
content is the key to
thriving in this digital
world.

What Customers
Crave AMACOM

Think you know your
customers? You better
be more assured than
just thinking you do,
because your success
depends on it! The
best companies in the
world first research
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exhaustively what their
customers desire, and
then they deliver it in
memorable and deeply
human experiences--
resulting in success
previously believed to
be unachievable. So
once again, how well
do you know your
customers?in a
hyperconnected
economy that s
radically changing
consumer
expectations, this vital
expectation for any
successful business is
not always easy. But in
What Customers
Crave, author and
business strategist
Nicholas Webb
simplifies this critical
task into being able to
confidently answer two
questions: What do
your customers love?
What do they
hate?Jam-packed with
tools and examples,
this must-have
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resource helps
businesses reinvent
how they engage with
customers (both
physical and virtual).
Learn how to:* Gain
invaluable insights into
who your customers
are and what they care
aboute Use listening
posts and Contact
Point Innovation to
refine customer typese
Engineer experiences
for each micromarket
that are not only
exceptional, but
insanely relevante
Connect across the five
most important
touchpointse Co-create
with your customerse
And more!lt’s time to
reinvent the ways you
engage with your
customers. Because
when you learn to
provide for them
exactly what they
want, they not only
bring along their
wallets but those

belong to their friends
as well!
High Growth
Handbook

Well known technology
executive and angel
investor Elad Gil has
worked with high
growth tech companies
like Airbnb, Twitter,
Google, Instacart,
Coinbase, Stripe, and
Square as they've
grown from small
companies into global
brands. Across all of
these break-out
companies, a set of
common patterns has
evolved into a
repeatable playbook
that Gil has codified in
High Growth
Handbook. Covering
key topics including
the role of the CEO,
managing your board,
recruiting and
managing an executive
team, M&A, IPOs and
late stage funding
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rounds, and
interspersed with over
a dozen interviews with
some of the biggest
names in Silicon Valley
including Reid Hoffman
(LinkedlIn), Marc
Andreessen
(Andreessen Horowitz),
and Aaron Levie (Box),
High Growth Handbook
presents crystal clear
guidance for
navigating the most
complex challenges
that confront leaders
and operators in high-
growth startups. In
what Reid Hoffman,
cofounder of LinkedIn
and co-author of the
#1 NYT bestsellers The
Alliance and The
Startup of You calls "a
trenchant guide," High
Growth Handbook is
the playbook for
turning a startup into a
unicorn.

Contagious Crown
From the acclaimed
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author of Infected
comes an epic and
exhilarating story of
humanity’'s secret
battle against a horrific
enemy. Across
America, a mysterious
pathogen transforms
ordinary people into
raging killers,
psychopaths driven by
a terrifying, alien
agenda. The human
race fights back, yet
after every battle the
disease responds,
adapts, using
sophisticated

strategies and brilliant
ruses to fool its
pursuers. The only
possible explanation:
the epidemic is driven
not by evolution but by
some malevolent
intelligence. Standing
against this
unimaginable threat is
a small group,
assembled under the
strictest secrecy. Their
best weapon is hulking
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former football star
Perry Dawsey, left
psychologically

shattered by his own
struggles with this
terrible enemy, who
possesses an
unexplainable ability to
locate the disease’s
hosts. Violent and
unpredictable, Perry is
both the nation’s best
hope and a terrifying
liability. Hardened CIA
veteran Dew Phillips
must somehow forge a
connection with him if
they’re going to stand
a chance against this
maddeningly adaptable
opponent. Alongside
them is Margaret
Montoya, a brilliant
epidemiologist who
fights for a cure even
as she reels under the
weight of endless
horrors. These three
and their team have
kept humanity in the
game, but that’s not
good enough anymore,

not when the disease
turns contagious,
triggering a fast
countdown to
Armageddon.

Meanwhile, other
enemies join the
battle, and a new
threat — one that
comes from a most
unexpected source —
may ultimately prove
the most dangerous of
all. Catapulting the
reader into a world
where humanity’s life
span is measured in

hours and the
president’s finger
hovers over the

nuclear button, rising
star Scott Sigler takes
us on a breathtaking,
hyper-adrenalized ride
filled with terror and
jaw-dropping action.
Contagious is a truly
grand work  of
suspense, science, and
horror from a new
master.
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Digital Marketing
Strategy Kogan Page
Publishers

The modern marketer
needs to learn how to
employ strategic
thinking alongside the
use of digital media to
deliver measurable and
accountable business
success. Digital
Marketing Strategy
covers the essential
elements of achieving
exactly this by guiding
you through every step
of creating your perfect
digital marketing
strategy. This book
analyzes the essential
techniques and
platforms of digital
marketing including
social media, content
marketing, SEO, user
experience,
personalization, display
advertising and CRM,
as well as the broader
aspects of
implementation
including planning,
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integration with overall
company aims and
presenting to decision

makers. Simon
Kingsnorth brings
digital marketing

strategy to life through
best practice case
studies, illustrations,
checklists and
summaries, to give you
insightful and practical
guidance. Rather than
presenting a restrictive
‘'one size fits all' model,
this book gives you the
tools to tailor-make
your own strategy
according to your
unique business needs
and demonstrates how
an integrated and
holistic approach to
marketing leads to
greater success. Digital
Marketing Strategy is
also supported by a
wealth of online
resources, including
budget and strategy
templates, lecture
slides and a bonus
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Contagious Permuted
Press+ORM

First in the zombie
pandemic series by the
New York
Times-bestselling
author. “I can't give
this post-apocalyptic
story six stars but |

wish | could!”
—Tamara Rose
Blodgett “I wasn't

afraid of death. If |
died, it would be over.
My worst fear wasn't of
dying, it was of living.
Living, while everyone
around me had their
flesh savagely torn
from their bodies to be
shoved into the
festering and ever-
hungry mouths of
zombies. It terrified
me, right down to my
very core, to be alive
while the rest of the
world was dead.”
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twenty-four-year-old
Orissa Penwell is
forced to drop out of
college when she is no
longer able to pay for
classes. Unable to find
a job, she moves in
with her aunt in
Indianapolis. Down on
her luck, Orissa doesn’t
think she can go any
lower. She couldn’t be
more wrong. A virus
breaks out across the
country, leaving the
infected crazed,
aggressive, and very
hungry. Orissa is used
to only being
responsible for herself.
When she finds herself
a reluctant leader of a
group of survivors, she
must make a choice:
set aside her issues
and help the others or
go off alone in search
of her own family and
friends. “In her
narrative storytelling,

During the Second Emily Goodwin
Great Depression, presents a refreshingly
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strong female hero in
her zombie-infested,
survival tale
Goodwin has shown
that female writers can
make flesh crawl, both
living and undead, just
as well as her male
peers.”
—HorrorAddicts.net

Contagious: by
Jonah Berger |
Summary & Analysis
Elite Summaries

Some things just
explode and go viral,
while others remain
not so popular.
“Contagious: Why
Things Catch On”
provides a clear
elaboration of why
things go viral, why
people talk about
certain products or
certain ideas, and why

are some online
contents really
booming and

infectious. Clue: It is
not advertising,
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because people now
seldom listen to
advertisements,

although they still
listen to their friends.
“Contagious: Why
Things Catch On”
teaches the principles
of social transmission
and word-of-mouth,
complete with
techniques for helping
words to spread. The
book written by a
Wharton professor of
Marketing, Jonah
Berger, will definitely
help a group of people
who want to get their
messages across to a
huge number of
people. Whether it is
for business profit, for
political career, or for
certain campaigns, this
book will teach you the
basics on how to make
your idea infectious.
This book does not only
incorporate real
actions, but it also
provides online
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strategies such as
through YouTube
videos. All in all, it
provides tips that are
insightful, impactful
but still are practical
and manageable to do.
Plain interesting,
relevant and easily
understood,
“Contagious: Why
Things Catch On” will
also catch on like the
ideas contained in it. It
is influential and
provocative, and it
works for people who
have almost no budget
to begin with. With a
very affordable price
and free shipping
options, you can now
start your success and
spread words to other
people.

Please Stop
Laughing at Me
Simon and Schuster

While other children

kisses, and college,
Jodee Blanco was
trying to figure out how
to go from homeroom
to study hall without
being taunted or spit
upon as she walked
through the halls. This
powerful, unforgettable
memoir chronicles how
one child was
shunned—and even
physically abused—by
her classmates from
elementary school
through high school. It
is an unflinching look
at what it means to be
the outcast, how even
the most loving
parents can get it all
wrong, why schools are
often unable to prevent
disaster, and how
bullying has been
misunderstood and
mishandled by the
mental health
community. You will be
shocked, moved, and

were daydreaming ultimately inspired by
about dances, first this harrowing tale of
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survival against
insurmountable odds.
This vivid story will
open your eyes to the
harsh realities and
long-term
consequences of
bullying—and how all
of us can make a
difference in the lives
of teens today.

Building
StoryBrand
HarperCollins
Leadership
More than half-a-
million business
leaders have
discovered the power
of the StoryBrand
Framework, created by
New York Times best-
selling author and
marketing expert
Donald Miller. And they
are making millions. If
you use the wrong
words to talk about
your product, nobody
will buy it. Marketers
and business owners
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struggle to effectively
connect with their
customers, costing
them and their
companies millions in
lost revenue. In a world
filled with constant, on-
demand distractions, it
has become near-
impossible for business
owners to effectively
cut through the noise
to reach their
customers, something
Donald Miller knows
first-hand. In this book,
he shares the proven
system he has created
to help you engage
and truly influence
customers. The
StoryBrand process is a
proven solution to the
struggle business
leaders face when
talking about their
companies. Without a
clear, distinct
message, customers
will not understand
what you can do for
them and are unwilling
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to engage, causing you
to lose potential sales,
opportunities for
customer engagement,
and much more. In
Building a StoryBrand,
Donald Miller teaches
marketers and
business owners to use
the seven universal
elements of powerful
stories to dramatically
improve how they
connect with
customers and grow
their businesses. His
proven process has
helped thousands of
companies engage
with their existing
customers, giving them
the ultimate
competitive

advantage. Building a
StoryBrand does this
by teaching you: The
seven universal story
points all humans
respond to; The real
reason customers
make purchases; How
to simplify a brand

message so people
understand it; and How
to create the most
effective messaging for
websites, brochures,
and social media.
Whether you are the
marketing director of a
multibillion-dollar
company, the owner of
a small business, a
politician running for
office, or the lead
singer of a rock band,
Building a StoryBrand
will forever transform
the way you talk about
who you are, what you
do, and the unique
value you bring to your
customers.

Content - The
Atomic Particle of
Marketing Kogan
Page Publishers

Content, in all its
forms, is the single
most critical element
of any marketing
campaign. Finding a
successful equilibrium
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between content
marketing and content
strategy is difficult, but
essential. Content -
The Atomic Particle of
Marketing goes beyond
superficial descriptions
of how to produce
engaging social media
content to offer the
results of many years
of deep quantitative
research, and hours of
interviews with senior
marketers at some of
the world's leading
brands. Written by a
recognised industry
thought-leader,

Content - The Atomic
Particle of Marketing
explores how content
functions in the
broader framework of
all marketing, as well
as organizational
concerns and IT
decision making. It
demonstrates the
value content brings
not only to "owned"
media initiatives, such
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as a company website
or blog, but also the
essential role content
plays in all other
marketing initiatives,
from social media to
advertising to offline
channels. It will enable
readers to make the
organizational, staffing,
tools and process
decisions necessary to
get content up and
running across
divisions and
organizational silos.
Deeply researched and
insightful, Content -
The Atomic Particle of
Marketing is, quite
simply, the definitive
research-based guide
to content marketing.

Buyology Currency

NEW YORK TIMES
BESTSELLER “A
fascinating look at how
consumers perceive
logos, ads,
commercials, brands,
and products.”—Time



How much do we know
about why we buy?
What truly influences
our decisions in today’s
message-cluttered
world? In Buyology,

Martin Lindstrom
presents the
astonishing findings
from his

groundbreaking three-
year, seven-million-
dollar neuromarketing
study—a cutting-edge

experiment that
peered inside the
brains of 2,000

volunteers from all
around the world as
they encountered
various ads, logos,
commercials, brands,
and products. His
startling results shatter
much of what we have
long believed about
what captures our
interest—and drives us
to buy. Among the
questions he explores:
* Does sex actually
sell? « Does subliminal

42

advertising still
surround us? ¢ Can
“cool” brands trigger
our mating instincts? e
Can our other
senses—smell, touch,
and sound—be aroused
when we see a
product? Buyology is a
fascinating and
shocking journey into
the mind of today's
consumer that will
captivate anyone who's

been seduced—or
turned off—by
marketers' relentless

attempts to win our
loyalty, our money,
and our minds.

The Excellence Habit
Central Street
Publications

*Named the Best
Motivational book of

2016 by the
Independent Book
Publishing

Professionals Group
and Eric Hoffer Award
finalist for non-fiction.
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The Excellence Habit is
biography of an idea,
and the idea is simple.
The main source of
success is excellence,
and excellence
depends more on our
internal circumstances;
Grit, determination,
and the discipline to
put in the hard work as
a matter of habit

This Is Marketing
Penguin

#1 Wall Street Journal
Bestseller Instant New
York Times Bestseller A
game-changing
approach to marketing,
sales, and advertising.
Seth Godin has taught
and inspired millions of
entrepreneurs,
marketers, leaders,
and fans from all walks
of life, via his blog,
online courses,
lectures, and
bestselling books. He is
the inventor of
countless ideas that
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have made their way

into mainstream
business language,
from Permission

Marketing to Purple
Cow to Tribes to The
Dip. Now, for the first
time, Godin offers the
core of his marketing
wisdom in one
compact, accessible,
timeless package. This
is Marketing shows you
how to do work you're
proud of, whether
you're a tech startup
founder, a small
business owner, or part
of a large corporation.
Great marketers don't
use consumers to solve
their company's
problem; they use
marketing to solve
other people's
problems. Their tactics
rely on empathy,
connection, and
emotional labor instead
of attention-stealing
ads and spammy email
funnels. No matter
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what your product or
service, this book will
help you reframe how
it's presented to the
world, in order to
meaningfully connect
with people who want
it. Seth employs his
signature blend of
insight, observation,
and memorable
examples to teach you:
* How to build trust
and permission with
your target market. *
The art of positioning--
deciding not only who
it's for, but who it's not
for. * Why the best way
to achieve your goals is
to help others become
who they want to be. *

Why the old
approaches to
advertising and

branding no longer
work. * The surprising
role of tension in any
decision to buy (or
not). * How marketing
is at its core about the
stories we tell

ourselves about our
social status. You can
do work that matters
for people who care.
This book shows you
the way.

Decisive Random
House Canada

The four principles that
can help us to
overcome our brains'
natural biases to make
better, more informed
decisions--in our lives,
careers, families and
organizations. In
Decisive, Chip Heath
and Dan Heath, the
bestselling authors of
Made to Stick and
Switch, tackle the
thorny problem of how
to overcome our
natural biases and
irrational thinking to
make better decisions,
about our work, lives,
companies and
careers. When it comes
to decision making, our
brains are flawed
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instruments. But given
that we are biologically
hard-wired to act
foolishly and behave
irrationally at times,
how can we do better?
A number of recent
bestsellers have
identified how
irrational our decision
making can be. But
being aware of a bias
doesn't correct it, just
as knowing that you
are nearsighted
doesn't help you to see
better. In Decisive, the
Heath brothers,
drawing on extensive
studies, stories and
research, offer specific,
practical tools that can
help us to think more
clearly about our
options, and get out of
our heads, to improve
our decision making, at
work and at home.

Social Media
Marketing All-in-One
For Dummies jJohn

45

Wiley & Sons

Face Facebook, link up
with LinkedIn, and
tweet with Twitter
using this all-in-one
guide! Marketing your
business through social
media isn't rocket
science. Here's how to
apply the marketing
savvy you already
have to the social
media your prospects
are using, helping you
get and keep more
customers, make more
sales, and boost your
bottom line. Find the
business side
explore the variety of
social media options
and research where
your target audience
hangs out Collect your
tools — discover ways
to simplify posting in
multiple locations and
how to monitor activity
Establish your
presence — start a
blog or podcast to build
a following Follow and
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be followed — find the
right people to follow
on Twitter and get
them to follow you Fan
out — showcase your
company with a
customized Facebook
business page Follow
up — use analytics to
assess the success of
your social media
campaign Open the
book and find: Tips for
finding your target
market Important legal
considerations Step-by-
step guidance for
setting up a campaign
Lots of helpful
technology tools
Blogging and
podcasting advice How
to make Twitter pay off
for your business Tools
for analyzing your
success in each
medium When to move
forward and when to
pull back

Extraordinary
Brands Through the
Power of Archetypes

McGraw Hill
Professional
A brand’s

meaning—how it
resonates in the public
heart and mind—is a
company’s most
valuable competitive
advantage. Yet, few
companies really know
how brand meaning
works, how to manage
it, and how to use
brand meaning
strategically. Written
by best-selling author
Carol S. Pearson (The
Hero Within) and
branding guru
Margaret Mark, this
groundbreaking book
provides the illusive
and compelling
answer. Using studies
drawn from the
experiences of Nike,
Marlboro, Ivory and

The Hero and the other powerhouse
Outlaw: Building brands, the authors
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show that the most
successful brands are
those that most
effectively correspond
to fundamental
patterns in the
unconscious mind
known as archetypes.
The book provides
tools and strategies to:
* Implement a proven
system for identifying
the most appropriate
and leverageable
archetypes for any
company and/or brand
* Harness the power of
the archetype to align
corporate strategy to
sustain competitive
advantage

Top of Mind: Use
Content to Unleash
Your Influence and
Engage Those Who
Matter To You
McGraw Hill
Professional

A  game-changing
framework for staying
top of mind with your
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audience—from the No.
1 company dominating
content marketing
What do many
successful businesses
and leaders have in
common? They're the
first names that come
to mind when people
think about their
particular industries.
How do you achieve
this level of trust that
influences people to
think of you in the right
way at the right time?
By developing habits
and strategies that
focus on engaging your
audience, creating
meaningful

relationships, and
delivering value
consistently, day in
and day out. It's the
winning approach John
Hall used to build
Influence & Co. into
one of “America’s Most
Promising Companies,”
according to Forbes. In
this step-by-step guide,
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he shows you how to
use content to keep
your brand front and
center in the minds of
decision makers who
matter. He reveals:
how consumer needs
and expectations have
changed and what this
shift means for you °
how to build a helpful,
authentic, and
consistent brand that
serves others just as
well as it serves you °
proven methods for
using digital content to
enrich your target
audience’s lives in
ways that build real,
lasting trust Whether
you're a marketing
leader engaging an
audience of potential
customers, a business
leader looking to
humanize your
company brand, or an
industry up-and-comer
seeking to build
influence, maintaining
a prominent spot in

your audience’s minds
will increase the
likelihood that the
moment they need to
make a choice, you'll
be the first one they
call. There’s no better
way to drive
opportunities that
result in increased
revenue and growth.
Business is never
“just” business. It's
always about
relationships. It's
always about a human
connection. When
you're viewed as a
valuable, trustworthy
partner, the
opportunities are
endless. Position
yourself for success by
establishing and
developing content-
driven relationships
that keep you and your
brand Top of Mind.

Eating the Big Fish
John Wiley & Sons
EATING THE BIG FISH :
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How Challenger Brands
Can Compete Against
Brand Leaders, Second
Edition, Revised and
Expanded The second
edition of the
international

bestseller, now revised
and updated for 2009,
just in time for the
business challenges
ahead. It contains over
25 new interviews and
case histories, two
completely new
chapters, introduces a
new typology of 12
different  kinds  of
Challengers, has
extensive updates of
the main chapters, a

range of new
exercises, supplies
weblinks to view

interviews online and
offers  supplementary
downloadable
information.

The Face-to-Face
Book Simon and
Schuster
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Shares secrets to
harnessing the power
of word-of-mouth
marketing, challenging
popular
misconceptions while
explaining how to
render a brand a
subject of profitable
conversation.

Unbeatable Mind
CreateSpace

With over 100 Five-Star
Reviews, Unbeatable
Mind (2nd Edition) has
deeply impacted the
lives of thousands of
people seeking
strength in their
thinking, mental-state,
and self-development
with a curated package
of tools and techniques
not easily found
anywhere else. In this
revised and updated
version of Unbeatable
Mind (3rd Edition),
Mark Divine offers his
philosophy and
methods for



developing maximum
potential through
integrated warrior
development. This
work was created
through trial and error
proving to thousands
of clients that they are
capable of twenty
times more than what
they believe. The
powerful principles for
forging deep character,
mental toughness and
an elite team provided
in this book are the
foundation of the
Unbeatable Mind
‘working in' program of
Divine's  SEALFIT
Academies and
renowned Kokoro
Camp. They are being
employed by a growing
number of coaches,
professors, therapists,
doctors and business
professionals

worldwide. >
Commander Divine is a
retired Navy SEAL and
human performance
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expert who works with
elite military, sport and
corporate teams, SEAL
/ SOF candidates and
others seeking to
maximize their
potential, leading to
more balanced success
and happiness. The
training is leading to
breakthroughs in all
walks of life and and
cultivating a robust
community of
practitioners. > This
book will specifically
help you develop: >
Mental clarity- to make
better decisions while
under pressure. >
Concentration to
focus on the mission
until victory is assured.
> Awareness - to be
more sensitive to your
internal and external
radar. > Leadership
authenticity - to be a
heart-centered leader
and service oriented
teammate. > Intuition -
to learn to trust your
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gut and use mental
imagery to your
advantage. > Offensive
"sheepdog" mindset -
to avoid danger and
stay one step ahead of
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the competition or
enemy. > Warrior spirit
- to deepen your
willpower, intention
and connection with
your spiritual self.



