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Invite to our neighborhood, where file
ease of access is facilitated and
convenient. With our PDF downloads,
you can access important information

with simply a couple of clicks. Say
goodbye to the trouble of literally getting
documents or battling with incompatible
data layouts. By joining our community,
you get to a comprehensive library of
PDF file Marketing Strategy Based
On First Principles And Data
Analytics ready for download.

At our core, we prioritize comfort and
access for our users. Whether you need
research study products or specialist
documents, we have you covered. Our


https://formapp.investigatiimedia.ro/

basic and effective download procedure
ensures that you can promptly acquire
the PDF data Marketing Strategy Based
On First Principles And Data Analytics
you need. We believe that every person
needs to have accessibility to the details
they need, and our neighborhood is
below to make it happen.

With PDF files, you can take pleasure in
numerous conveniences, including very
easy reading and navigation, and
compatibility across different tools. We
recognize that time is precious, and we
intend to help you make the most of it.
By downloading and install Marketing
Strategy Based On First Principles And
Data Analytics, you can improve your job
and research study, and inevitably,
accomplish your goals.

Join us today and begin downloading and

install Marketing Strategy Based On First
Principles And Data Analytics PDF. Let us
make your document access trip a swift
and simple one.

JOIN OUR COMMUNITY

Welcome to our friendly community
devoted to improving document access
through PDF downloads. By ending up
being a component of our neighborhood,
you'll have accessibility to a substantial
collection of PDF file Marketing Strategy
Based On First Principles And Data
Analytics prepared for download.

Our area is committed to making
document accessibility simple and
speedy for every person. It matters not if
you're a trainee, scientist, or an expert.
Our PDF downloads are made to support
your work and study and maintain you
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ahead of the contour.

Joining our area is simple. All you need
to do is sign up and come to be a
member. You'll promptly gain access to
our substantial library, which is routinely
upgraded with brand-new files.

Our neighborhood is a one-stop-shop for
all your PDF requires including
Marketing Strategy Based On First
Principles And Data Analytics. You
can easily search and look for files
utilizing the search bar and classification
filters. We provide a vast array of
groups, including education and
learning, research, organization, and a
lot more, making certain that you can
find the PDF Marketing Strategy Based
On First Principles And Data Analytics
you require in no time.

Join our area today and make the most
of the advantages that come with being
a part of a team devoted to improving
paper availability via simple and quick
PDF downloads.

EASY AND SWIFT DOWNLOAD
PROCESS OF MARKETING
STRATEGY BASED ON FIRST
PRINCIPLES AND DATA
ANALYTICS

At our community, we recognize that
time is valuable. That's why we have
actually structured the download
procedure, making it both very easy and
quick. With just a few clicks, you can
have your desired PDF Marketing
Strategy Based On First Principles And
Data Analytics downloaded and prepared
to make use of.
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convenience and rate, so you can
quickly obtain access to the documents
Marketing Strategy Based On First
Principles And Data Analytics. You will
not have to waste your time finding out
challenging download procedures or
handle lengthy waits. Our easy-to-use
user interface makes sure a seamless
experience.

To make points even easier, we have
actually organized our PDF data in
sensible groups, making it easy to locate
what you're searching for. Our
neighborhood participants always
appreciate the efficiency we provide,
and we understand you will also.

EASES OF PDF FILES MARKETING

PRINCIPLES AND DATA
ANALYTICS

At our community, we understand the
significance of comfort when it concerns
accessing and sharing Marketing
Strategy Based On First Principles
And Data Analytics records. That's
why we very recommend making use of
PDF data.

PDFs supply numerous comforts that
make them a go-to choice for several
people and organizations. To start with,
PDFs give a constant and trustworthy
style throughout various gadgets.
Whether you're making use of a
computer, tablet, or mobile phone, you
can be certain that the paper will
certainly look the same on each gadget.
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An additional ease of PDFs is the
capability to compress huge data into a
smaller size without compromising on
top quality. This makes it very easy to
share Marketing Strategy Based On First
Principles And Data Analytics records via
e-mail or other digital means, without
worrying about exceeding file dimension
limits.

PDFs likewise supply easy reading and
navigation features. You can zoom in
and out of the document to change the
message dimension according to your
choice. Additionally, PDFs allow you to
look for particular keywords within the
file and bookmark important pages for
future recommendation.

Lastly, PDFs give superb security
attributes for delicate files. You can
password-protect your PDF Marketing

Strategy Based On First Principles And
Data Analytics and prevent unauthorized
accessibility or editing.

At our area, we identify the comforts
that PDF documents bring to our lives.
That's why we offer a huge library of PDF
files for download, making it practical for
you to gain access to essential
documents including Marketing Strategy
Based On First Principles And Data
Analytics whenever you require them.

Join our neighborhood and experience
the ease of downloading PDF documents
today!

IMPROVE YOUR JOB AND
RESEARCH STUDY

Are you searching for means to improve
your work or research products? Our



community has you covered. By
downloading and install Marketing
Strategy Based On First Principles And
Data Analytics PDF data from our library,
you can enhance your projects and
projects with useful resources within
your reaches.

Whether you are a pupil seeking
educational materials or a specialist
looking for research short articles and
reports, our PDF downloads offer an easy
means to access the file Marketing
Strategy Based On First Principles And
Data Analytics you require. Plus, with our
focus on file accessibility, you can be
sure that our documents are simple to
review and navigate for all users.

But that's not all - our PDF files also
supply a series of comforts that can
enhance your job and research study

experience. With compatibility
throughout various tools, you can access
your data on-the-go or at home on your
favored gadget. And with very easy
printing options, you can quickly and
conveniently transfer your PDF file
Marketing Strategy Based On First
Principles And Data Analytics to paper if
needed.

So why wait? Enhance your work and
research study with our PDF downloads
today. Join our neighborhood and access
to a substantial library of useful sources
that can aid you achieve your objectives.

BEGIN DOWNLOADING
MARKETING STRATEGY BASED
ON FIRST PRINCIPLES AND DATA
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ANALYTICStPDE JFQDANecessary inconvenience.

At our area, we believe in making
document access very easy and quick
for everyone. That's why we're excited
to invite you to start downloading and
install Marketing Strategy Based On First
Principles And Data Analytics PDF today.

Our extensive collection of PDF
documents covers a large range of
subjects and industries, including
research study products, educational
sources, and professional documents.
With just a few clicks, you can access
the information you need to boost your
job and research.

Our easy and swift download procedure
implies you can rapidly obtain the PDF
file Marketing Strategy Based On First
Principles And Data Analytics you need,

Whether you're on a home computer or
mobile device, our system is made to be
compatible with all gadgets, ensuring
you can access your downloads from
anywhere.

We recognize the comforts that PDF
submits deal, from very easy reading
and navigation to compatibility across
various tools. That's why we're
dedicated to giving you with the best
experience possible when it concerns
downloading and install Marketing
Strategy Based On First Principles And
Data Analytics PDFs.

Joining our neighborhood is very easy
and features a host of benefits. Our
members access to a comprehensive
collection of PDF files ready for download
and can contribute to the community by



posting their own declare others to use.

So why wait? Begin downloading and
install Marketing Strategy Based On First
Principles And Data Analytics PDF today
and experience the ease and comfort of
accessing a large range of valuable
documents at your fingertips.

Marketing Strategy Bloomsbury
Publishing

Marketing Strategy offers a unique and
dynamic approach based on four
underlying principles that underpin
marketing today: All customers differ; All
customers change; All competitors react;
and All resources are limited. The
structured framework of this acclaimed
textbook allows marketers to develop
effective and flexible strategies to deal

with diverse marketing problems under
varying circumstances. Uniquely
integrating marketing analytics and data
driven techniques with fundamental
strategic pillars the book exemplifies a
contemporary, evidence-based
approach. This base toolkit will support
students' decision-making processes and
equip them for a world driven by big
data. The second edition builds on the
first's successful core foundation, with
additional pedagogy and key updates.
Research-based, action-oriented, and
authored by world-leading experts,
Marketing Strategy is the ideal resource
for advanced undergraduate, MBA, and
EMBA students of marketing, and
executives looking to bring a more
systematic approach to corporate
marketing strategies. New to this
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Edition: - Revised and updated
throughout to reflect new research and
industry developments, including
expanded coverage of digital marketing,
influencer marketing and social media
strategies - Enhanced pedagogy
including new Worked Examples of Data
Analytics Techniques and unsolved
Analytics Driven Case Exercises, to offer
students hands-on practice of data
manipulation as well as classroom
activities to stimulate peer-to-peer
discussion - Expanded range of
examples to cover over 250 diverse
companies from 25 countries and most
industry segments - Vibrant visual
presentation with a new full colour
design

Marketing Strategy Kogan Page

Publishers

Tasked with creating marketing
strategy? This book is for you. Learn
about the most useful tools and models,
dodge common mistakes, and optimize
your marketing strategy success, with
this practical and adaptable framework
from award-winning thought-leader
Jenna Tiffany. Create an effective
marketing strategy for your business
with Marketing Strategy, which offers a
clear, easy-to-follow overview of why
strategy is important, how to create it,
how to implement it, and - crucially -
how to measure its success. Packed with
global examples and case studies, the
book opens by discussing the role
strategy plays in any organization's long-
term vision. It also discusses the key
models and frameworks that can be



used to analyze the marketing
environment, and offers information on
segmentation, targeting and positioning.
Importantly, it will outline some of the
key challenges likely to crop up, and
gives pre-emptive tools for avoiding
them. Marketing Strategy is highly
practical in approach. Chapters are
supported by short tasks to complete
throughout, to cement the reader's
understanding of the concepts
discussed. Put together, these tasks
create an easy to follow, step-by-step
framework for creating a marketing
strategy. The framework is adaptable
and can be applied to any industry or
business. Marketing Strategy also
includes input from leading marketing
strategists including Mark Ritson,
organizations such as Mailchimp, the CIM
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and DMA.

Strategy First Greenleaf Book Group

Business Success Requires Strategy First
In Strategy First, Brad Chase, the mind
behind some of Microsoft’s largest and
most successful initiatives, explains why
building robust strategies is the
imperative to business success. Chase
leads readers through his easy-to-use
strategy model, Strategy = E x mc2,
which teaches readers the art of
strategy—how to build and execute
winning strategies relative to the
competition. To supplement the model,
Chase provides 5 key tips to strategy
prosperity and over 50 examples from a
broad range of businesses that help the
reader think about how they can use his
Strategy First toolkit. The author will

10

Marketing Strategy Based On First Principles And Data Analytics

2024-07-22



Marketing Strategy Based On First Principles And Data Analytics

11

inspire readers to examine the
effectiveness of their current strategies,
using the model that has served him in
his distinguished career. Chase began
his Microsoft tenure in 1987, where his
award-winning marketing campaign
promoting Windows 95 broke numerous
records and his efforts as MSN.com’s
leader prompted a turnaround of the
site’'s success. Chase ended his tenure at
Microsoft in 2002 and since then has
served as an advisor and/or board
member to many companies, such as
GE, Brooks, Expedia, and the Boys and
Girls Clubs. Chase has also shared his
Strategy First approach across the
nation through speeches to executives
at large and small businesses,
incubators, and students at topflight
MBA programs and at conferences.

11

Marketing Strategy Masterclass
Routledge

This is a highly structured & fully
developed practical companion to
Fifield's successful 'Marketing Strategy'.
It can however stand alone for those
executives whose needs are for
guidance on implementing marketing
strategy rather than doing the
background thinking and covering the
key conceptual issues.
Applied Strategic Marketing
Routledge

This book, originally published in Dutch,
provides a uniquely practical approach
to strategic marketing planning.
Combining a comprehensive overview of
theory with practice, each chapter takes
the reader step by step through the



strategic marketing process. Beginning
with identifying the value proposition, it
moves on to the situational analysis that
underpins the corporate strategy, and
finally details the overall implementation
and creation of a customer and brand
values. Applied Strategic Marketing
equips the reader with the necessary
tools and techniques to develop and
deliver a thorough and effective
marketing strategy. With a broad range
of international case studies that bring
the theory to life, this well-renowned and
updated translation is vital reading for
undergraduate and postgraduate
students of marketing management and
strategic marketing. It should also be of
interest to marketing practitioners who
want a clear overview to aid them in the
planning process.
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Marketing Analytics Bloomsbury
Publishing

Using data analytics and big data in
marketing and strategic decision-making
is a key priority at many organisations
and subsequently a vital part of the skills
set for a successful marketing
professional operating today. Authored
by world-leading authorities in the field,
Marketing Analytics provides a
thoroughly contemporary overview of
marketing analytics and coverage of a
wide range of cutting edge data
analytics techniques. It offers a powerful
framework, organising data analysis
techniques around solving four
underlying marketing problems: the
'First Principles of Marketing'. In this
way, it offers an action-oriented, applied
approach to managing marketing
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complexities and issues, and a sound
grounding in making effective decisions
based on strong evidence. It is
supported by vivid international cases
and examples, and applied pedagogical
features. The companion website offers
comprehensive classroom instruction
slides, videos including walk throughs on
all the examples and methods in the
book, data sets, a test bank and a
solution guide for instructors.

Marketing Strategy, Text and Cases
Cengage Learning

Thoroughly revised and updated,
MARKETING STRATEGY, 6e continues
with one primary goal: to teach students
to think and act like marketers. Packed
with cutting-edge coverage, current
examples, new cases, and photographs,
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the sixth edition delivers a practical,
straightforward approach to analyzing,
planning, and implementing marketing
strategies--helping students learn to
develop a customer-oriented market
strategy and market plan. Students
sharpen their analytical and creative
critical thinking skills as they learn the
key concepts and tools of marketing
strategy. Continuing in the text's
signature student-friendly style, the sixth
edition covers essential points without
getting bogged down in industry jargon--
all in a succinct 10 chapters. Available
with InfoTrac Student Collections
http://gocengage.com/infotrac.
Important Notice: Media content
referenced within the product
description or the product text may not
be available in the ebook version.



Strategic Marketing Routledge

Fully updated and revised to include the
latest case studies and examples from a
broad range of industry sectors, this
second edition of Strategic Marketing: An
Introduction is a concise, thorough and
enlightening textbook that demonstrates
how organizations can cope with a
myriad of demands by better
understanding themselves, their
products or services, and the world
around them. From assessing internal
relationships to planning and
implementing marketing strategies, and
featuring analysis of relationship
marketing and strategic alliances,
Proctor uses insights from a range of key
models and theoretical frameworks to
illustrate how an organization can
successfully take advantage of ‘strategic

14

windows’ to improve its position. Core
issues covered include: marketing
strategy analyzing the business
environment the customer in the market
place targeting and positioning
marketing mix strategy. This textbook is
the complete guide to assessing and
imposing a realistic and successful
marketing strategy to fit an organization,
its resources and objectives, and the
environment in which it operates.
Accessibly written and supported by a
user-friendly companion website, this
new edition of Strategic Marketing: An
Introduction is an essential resource for
all students of marketing and business
and management. A companion website
provides additional material for lecturers
and students alike:
www.routledge.com/textbooks/97804154
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From Data-Driven to People-Based
Marketing

With First-Party Data, MarTech and
Customer Centricity to Marketing on
Steroids As an evolution of data-driven
marketing, people-based marketing
represents the next level in digital
marketing. It replaces channel-specific
campaigns, breaks up siloed data, and
heals inconsistent customer
experiences. Furthermore, it focuses
entirely on the person, builds trust and
creates a true relationship with a
customer in a privacy-first era. Using a
comprehensive  user  profile  and
appropriate MarTech like customer data
platforms it delivers the right message
to the right person at the right time.

15

Succeeding in marketing in a cookieless
world: From data-driven to people-based
marketing First-party data strategy:
Creating a future-proof approach for
acquiring consent and first-party data
User profiles, customer data platforms &
private identity graphs: The collection of
user data and the cross-channel
identification of users within the
boundaries of data protection
Orchestrating journeys with always-on
marketing programs: Delivering the right
message to the right person at the right
time with customer-centric, automated,
and Al-supported nurtures In this book,
the author shows in a practical way how
people-based marketing is introduced
step by step: From the collection of user
data, the identification of the user across
all channels in a challenging privacy-first



era, the MarTech stack required, to the
design of micro-moment journeys and
entire marketing programs - all the
necessary steps are explained in detail.
The conclusion is measuring and
increasing of success of people-based
marketing that brings marketing to the
next level: marketing on steroids in a
privacy-first era.

Marketing Planning & Strategy SAGE
We know how eager you are to learn
practical workplace skills at university so
that you are "job ready" following
graduation. In marketing, one of the
most practical things you can learn how
to do is create a sound marketing plan.
This new book guides you concisely
through the marketing planning process
from start to finish, drawing on examples

16

from large brands like Ikea and Krispy
Kreme to digital start-ups like Starling
Bank. Features a running case study
about a small services business that
breaks the marketing plan down into
easy to digestible chunks. A dedicated
chapter on marketing strategy concepts
to help you understand how they link to
market, firm or decision-related factors.
Self-test questions and scenarios with
tasks throughout make for an active
learning experience. Practical in its step-
by-step approach and inclusion of
activities and scenarios and written
simply whilst still underpinned by
marketing strategy scholarship, this
book will help you to develop your
marketing decision-making throughout
by learning key skills such as how to do
a SWOT analysis and how to budget and
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forecast correctly. Supported by online
resources for lecturers including
PowerPoint slides, an instructor’'s manual
and a suggested syllabus. Suitable
reading for marketing planning and
marketing strategy courses.

Data-First Marketing John Wiley &
Sons

Supercharge your marketing strategy
with data analytics In Data-First
Marketing: How to Compete & Win in the
Age of Analytics, distinguished authors
Miller and Lim demystify the application
of data analytics to marketing in any size
business. Digital transformation has
created a widening gap between what
the CEO and business expect marketing
to do and what the CMO and the
marketing organization actually deliver.

The key to unlocking the true value of
marketing is data - from actual buyer
behavior to targeting info on social
media platforms to marketing’s own
campaign metrics. Data is the next big
battlefield for not just marketers, but
also for the business because the
judicious application of data analytics
will create competitive advantage in the
Age of Analytics. Miller and Lim show
marketers where to start by leveraging
their decades of experience to lay out a
step-by-step process to help businesses
transform into data-first marketing
organizations. The book includes a self-
assessment which will help to place your
organization on the Data-First Marketing
Maturity Model and serve as a guide for
which steps you might need to focus on
to complete your own transformation.

17



Data-First Marketing: How to Compete &
Win in the Age of Analytics should be
used by CMOs and heads of marketing to
institute a data-first approach
throughout the marketing organization.
Marketing staffers can pick up practical
tips for incorporating data in their daily
tasks using the Data-First Marketing
Campaign Framework. And CEOs or
anyone in the C-suite can use this book
to see what is possible and then help
their marketing teams to use data
analytics to increase pipeline, revenue,
customer loyalty - anything that drives
business growth.

Developing Successful Marketing
Strategies Business Expert Press

What's your organization’s marketing
strategy? Does your company meet real

18

life marketing challenges head on and
with success? This book provides a
unique approach by using your
organization’s mission and vision
statements to guide the development of
marketing goals, strategies, and tactics.
It uses real market examples to
demonstrate the development of
effective marketing strategies. Central to
the development of marketing strategy
is the use of the marketing mix of price,
place, product, and promotion. This book
neatly weaves the process of developing
such a marketing strategy with
examples given to clarify the theories
and guide the reader through the
strategic marketing planning process. If
you are a manager, business student, or
an executive, this book will help you
grow an established business or start a
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new one with smart management
techniques and processes that are
critical to executing successful
marketing strategies. The examples
used are from large and small
organizations in which the author was
personally involved.

Digital Marketing Strategy Kogan
Page Publishers

The modern marketer needs to learn
how to employ strategic thinking
alongside the use of digital media to
deliver measurable and accountable
business success. Digital Marketing
Strategy covers the essential elements
of achieving exactly this by guiding you
through every step of creating your
perfect digital marketing strategy. This
book analyzes the essential techniques

19

and platforms of digital marketing
including social media, content
marketing, SEO, user experience,
personalization, display advertising and
CRM, as well as the broader aspects of
implementation including planning,
integration with overall company aims
and presenting to decision makers.
Simon Kingsnorth brings digital
marketing strategy to life through best
practice case studies, illustrations,
checklists and summaries, to give you
insightful and practical guidance. Rather
than presenting a restrictive 'one size
fits all' model, this book gives you the
tools to tailor-make your own strategy
according to your unique business needs
and demonstrates how an integrated
and holistic approach to marketing leads
to greater success. Digital Marketing



Strategy is also supported by a wealth of
online resources, including budget and
strategy templates, lecture slides and a
bonus chapter.

How to Market a Book Release
Createspace Independent Publishing
Platform

Whether you're an indie author or
traditionally published, finding readers
who will buy your book may be the
hardest part of the process. But it
doesn't have to be! Learn how to find
your target audience, reach new readers
when your book launches, and turn them
into avid fans eager for your next
release. Each chapter contains pro tips
specific for both traditionally published
authors and indie authors, and there's
even a bonus section with tips to make

20

marketing manageable - and keep your
sanity! You'll receive sample marketing
action plans specific for each type of
release: - Debut - First in a new series -
Later book in a series or standalone title
With the tools in this book, now may be
the most exciting time ever to be an
author!

How to Market a Book: Third Edition

A Practitioner's Guide to Account-
Based Marketing Kogan Page
Publishers

As some of today's major and complex
companies are worth more than the
GDPs of some countries, traditional
marketing approaches, such as glossy
corporate campaigns, will have limited
returns. Account-based marketing, also
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known as client-centric marketing, treats
important individual accounts as
markets in their own right, to help
strengthen relationships, build
reputation, and increase revenues in
important accounts. A Practitioner's
Guide to Account-Based Marketing
outlines a clear, step-by-step process for
readers to harness ABM tools and
techniques and set up ABM programmes.
Featuring insights from practising
professionals and case studies from
organizations including Microsoft,
Accenture, 02 and Fujitsu, it also
contains guidance on developing the
competencies needed for account-based
marketing and managing your ABM
career. This updated second edition
contains further discussion on how ABM
initiatives can go from a pilot to being

21

embedded in a business, new material
on quantified value propositions and
updated wider research. Meticulously
researched and highly practical, A
Practitioner's Guide to Account-Based
Marketing will help all marketers to
deliver successful B2B marketing.

Marketing Strategy and Uncertainty
Oxford University Press, USA

This text focuses on fundamental
strategic problems in marketing. It uses
economic and finance paradigms to
develop models that allow for such
problems as the unobservability of
consumer decision processes, uncertain
consumer perceptions, economies of
scope, and the problem of measurement
error.



The Ultimate Marketing Engine
HarperCollins Leadership

A step-by-step system for creating
customers and clients for life. In a world
that's difficult for business professionals
to cut through noise to create
relationships with their customers,
organizations that focus on converting
their customers to members and helping
them achieve lasting transformation
rather than simply offering the
transaction of the moment are winning.
The Ultimate Marketing Engine teaches
you how to develop a system to take
every customer from where they are to
where they want to be by building on the
innovative principles first brought to the
marketing world in Duct Tape Marketing
and honed over three decades of
working with thousands of businesses. In

22

this book, you will learn: Why strategy
must come before tactics. How to narrow
your focus and choose only ideal
customers. Why no one wants what you
sell - and what they actually want. How
to use story and narrative as the voice of
strategy. How to construct the perfect
customer journey. How to grow your
business with your customers. This
bookintroduces the Customer Success
Track, an innovative new approach to
marketing strategy that will transform
how you view your business, your
marketing and how you view every
customer. The Ultimate Marketing
Engine will help you take control of your
marketing while creating ridiculously
consistent business growth.

Advanced Marketing Strategy
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This book aims to present state-of-the-
art marketing technology in a three-level
decision and analysis framework, and to
integrate case studies with the text. It
provides a flow diagram for formulating
marketing strategies, and offers case
studies developed to provide practice
with the book's concepts, applying both
managerial judgement and higher-level
analytical approaches to complex
marketing strategy problems. There is
also software support demonstrating the
level of analysis, and an annual
marketing plan.

Start with Why Penguin

The inspirational bestseller that ignited a
movement and asked us to find our WHY
Discover the book that is captivating
millions on TikTok and that served as the
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basis for one of the most popular TED
Talks of all time—with more than 56
million views and counting. Over a
decade ago, Simon Sinek started a
movement that inspired millions to
demand purpose at work, to ask what
was the WHY of their organization. Since
then, millions have been touched by the
power of his ideas, and these ideas
remain as relevant and timely as ever.
START WITH WHY asks (and answers)
the questions: why are some people and
organizations more innovative, more
influential, and more profitable than
others? Why do some command greater
loyalty from customers and employees
alike? Even among the successful, why
are so few able to repeat their success
over and over? People like Martin Luther
King Jr., Steve Jobs, and the Wright



Brothers had little in common, but they
all started with WHY. They realized that
people won't truly buy into a product,
service, movement, or idea until they
understand the WHY behind it. START
WITH WHY shows that the leaders who
have had the greatest influence in the
world all think, act and communicate the
same way—and it's the opposite of what
everyone else does. Sinek calls this
powerful idea The Golden Circle, and it
provides a framework upon which
organizations can be built, movements
can be led, and people can be inspired.
And it all starts with WHY.

The Handbook of Marketing
Strategy for Life Science Companies
CRC Press

The proposed book is follows in the same

24

steps as the first book in the series, The
Handbook of Market Research for Life
Sciences. While the first book focused on
the techniques and methodologies to
collect the market data you need to
evaluate your market as well as
presentation models for your data, the
second volume will focus more on the
commercialization elements of
marketing. As such, this book will be
covering a wide range of topics directly
tied to marketing management such as
marketing and commercialization
strategies, consumers’ behaviors,
marketing metrics, pricing techniques
and strategies as well as marketing
communications (public relations,
advertising, and more). The objective of
this book is to focus exclusively on the
marketing aspects for life sciences,
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providing entrepreneurs with a toolkit of
tools they can use throughout the
marketing process, from market
planning to commercialization. The
overall objective is for them to gain an
understanding on the marketing
function, ask the right question, and be
able to tackle simple to complex topics.

The 1-Page Marketing Plan Page Two
WARNING: Do Not Read This Book If You
Hate Money To build a successful
business, you need to stop doing random
acts of marketing and start following a
reliable plan for rapid business growth.
Traditionally, creating a marketing plan
has been a difficult and time-consuming
process, which is why it often doesn't get
done. In The 1-Page Marketing Plan,
serial entrepreneur and rebellious
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marketer Allan Dib reveals a marketing
implementation breakthrough that
makes creating a marketing plan simple
and fast. It's literally a single page,
divided up into nine squares. With it,
you'll be able to map out your own
sophisticated marketing plan and go
from zero to marketing hero. Whether
you're just starting out or are an
experienced entrepreneur, The 1-Page
Marketing Plan is the easiest and fastest
way to create a marketing plan that will
propel your business growth. In this
groundbreaking new book you'll
discover: - How to get new customers,
clients or patients and how to make
more profit from existing ones. - Why
"big business" style marketing could kill
your business and strategies that
actually work for small and medium-



sized businesses. - How to close sales
without being pushy, needy, or
obnoxious while turning the tables and
having prospects begging you to take
their money. - A simple step-by-step
process for creating your own
personalized marketing plan that is
literally one page. Simply follow along
and fill in each of the nine squares that
make up your own 1-Page Marketing
Plan. - How to annihilate competitors and
make yourself the only logical choice. -
How to get amazing results on a small
budget using the secrets of direct
response marketing. - How to charge
high prices for your products and
services and have customers actually
thank you for it.

Marketing Channel Strategy

26

Routledge

Marketing Channel Strategy: An Omni-
Channel Approach is the first book on
the market to offer a completely unique,
updated approach to channel marketing.
Palmatier and Sivadas have adapted this
classic text for the modern marketing
reality by building a model that shows
students how to engage customers
across multiple marketing channels
simultaneously and seamlessly. The
omni-channel is different from the multi-
channel. It recognizes not only that
customers access goods and services in
multiple ways, but also that they are
likely doing this at the same time;
comparing prices on multiple websites,
and seamlessly switching between
mobile and desktop devices. With the
strong theoretical foundation that users
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have come to expect, the book also
offers lots of practical exercises and
applications to help students understand
how to design and implement omni-
channel strategies in reality. Advanced
undergraduate and graduate students in
marketing channels, distribution
channels, B2B marketing, and retailing
classes will enjoy acquiring the most
cutting-edge marketing skills from this
book. A full set of PowerPoint slides
accompany this new edition, to support
instructors.

The New Community Rules "O'Reijlly
Media, Inc."

Blogs, networking sites, and other
examples of the social web provide
businesses with a largely untapped
marketing channel for products and
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services. But how do you take advantage
of them? With The New Community
Rules, you'll understand how social web
technologies work, and learn the most
practical and effective ways to reach
people who frequent these sites. Written
by an expert in social media and viral
marketing, this book cuts through the
hype and jargon to give you intelligent
advice and strategies for positioning
your business on the social web, with
case studies that show how other
companies have used this approach. The
New Community Rules will help you:
Explore blogging and microblogging, and
find out how to use applications such as
Twitter to create brand awareness Learn
the art of conversation marketing, and
how social media thrives on honesty and
transparency Manage and enhance your



online reputation through the social web
Tap into the increasingly influential video
and podcasting market Discover which
tactics work -- and which don't -- by
learning about what other marketers
have tried Many consumers today use
the Web as a voice. The New Community
Rules demonstrates how you can join the
conversation, contribute to the
community, and bring people to your
product or service.

Value-based Marketing John Wiley &
Sons

This book provides a clear practical
introduction to shareholder value
analysis for the marketing professional.
It gives them the tools to develop the
marketing strategies that will create the
most value for business. For top
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management and CFOs the book
explains how marketing generates
shareholder value. It shows how top
management should evaluate strategies
and stimulate more effective and
relevant marketing in their companies.
The original essence of the first edition
has been maintained but obvious areas
have been updated and revised, as well
as, new areas such as technology have
been addressed. The second edition of
this book has been written by a ghost
writer who has fully updated, enhanced
and replaced statistics, case studies and
other outdated content with the help of a
select advisory panel, each of whom has
acted as a subject expert, a guide and as
part of a steering committee. The highly
prestigious panels of contributors
include: Jean-Claude Larréché - INSEAD

28

Marketing Strategy Based On First Principles And Data Analytics

2024-07-22



Marketing Strategy Based On First Principles And Data Analytics

29

Veronica Wong - Aston Business School
John Quelch - Harvard Business School
Susan Hart - Strathclyde Graduate
Business School (SGBS) Michael Baker -
Emeritus Professor SGBS Tim Ambler -
London Business School Tony Cram -
Ashridge Table of Contents: PART |
Principles of Value Creation 1 Marketing
and Shareholder Value 2 The
Shareholder Value Approach 3 The
Marketing Value Driver 4 The Growth
Imperative PART Il Developing High-
Value Strategies 5 Strategic Position
Assessment 6 Value-Based Marketing
Strategy PART Ill Implementing High-
Value Strategies 7 Building Brands 8
Pricing for Value 9 Value-Based
Communications 10 Value-Based
Marketing in the Digital Age
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This Is Marketing Penguin

#1 Wall Street Journal Bestseller Instant
New York Times Bestseller A game-
changing approach to marketing, sales,
and advertising. Seth Godin has taught
and inspired millions of entrepreneurs,
marketers, leaders, and fans from all
walks of life, via his blog, online courses,
lectures, and bestselling books. He is the
inventor of countless ideas that have
made their way into mainstream
business language, from Permission
Marketing to Purple Cow to Tribes to The
Dip. Now, for the first time, Godin offers
the core of his marketing wisdom in one
compact, accessible, timeless package.
This is Marketing shows you how to do
work you're proud of, whether you're a
tech startup founder, a small business
owner, or part of a large corporation.



Great marketers don't use consumers to
solve their company's problem; they use
marketing to solve other people's
problems. Their tactics rely on empathy,
connection, and emotional labor instead
of attention-stealing ads and spammy
email funnels. No matter what your
product or service, this book will help
you reframe how it's presented to the
world, in order to meaningfully connect
with people who want it. Seth employs
his signature blend of insight,
observation, and memorable examples
to teach you: * How to build trust and
permission with your target market. *
The art of positioning--deciding not only
who it's for, but who it's not for. * Why
the best way to achieve your goals is to
help others become who they want to
be. * Why the old approaches to

30

advertising and branding no longer work.
* The surprising role of tension in any
decision to buy (or not). * How
marketing is at its core about the stories
we tell ourselves about our social status.
You can do work that matters for people
who care. This book shows you the way.

Principles of Marketing Engineering,
2nd Edition DecisionPro

The 21st century business environment
demands more analysis and rigor in
marketing decision making. Increasingly,
marketing decision making resembles
design engineering-putting together
concepts, data, analyses, and
simulations to learn about the
marketplace and to design effective
marketing plans. While many view
traditional marketing as art and some
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view it as science, the new marketing
increasingly looks like engineering (that
is, combining art and science to solve
specific problems). Marketing
Engineering is the systematic approach
to harness data and knowledge to drive
effective marketing decision making and
implementation through a technology-
enabled and model-supported decision
process. (For more information on Excel-
based models that support these
concepts, visit DecisionPro.biz.) We have
designed this book primarily for the
business school student or marketing
manager, who, with minimal background
and technical training, must understand
and employ the basic tools and models
associated with Marketing Engineering.
We offer an accessible overview of the
most widely used marketing engineering
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concepts and tools and show how they
drive the collection of the right data and
information to perform the right analyses
to make better marketing plans, better
product designs, and better marketing
decisions. What's New In the 2nd Edition
While much has changed in the nearly
five years since the first edition of
Principles of Marketing Engineering was
published, much has remained the
same. Hence, we have not changed the
basic structure or contents of the book.
We have, however Updated the
examples and references. Added new
content on customer lifetime value and
customer valuation methods. Added
several new pricing models. Added new
material on "reverse perceptual
mapping" to describe some exciting
enhancements to our Marketing
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Engineering for Excel software. Provided
some new perspectives on the future of
Marketing Engineering. Provided better
alignment between the content of the
text and both the software and cases
available with Marketing Engineering for
Excel 2.0.

Contemporary Marketing Strategy
Springer

The broad foundation of this book is laid
on the conceptual discussions on
consumer theories and applied
arguments on shifts in consumer
behavior. This book develops knowledge
and skills on building market-centric and
competition-oriented models.
Discussions in the book illustrate
strategies for managing competitive
market interventions through advanced

marketing-mix elements across nine
chapters. Various perspectives on
innovation and technology for expanding
and establishing business in competitive
markets are critically reviewed in these
chapters. This book examines advanced
marketing-mix and several consumer-
centric strategies to co-create new
businesses in new markets by
associating consumers.

Product and Services Management
Pine Forge Press

" A text that successfully bridges the gap
between academic theorizing and
practitioner applicability because it uses
multiple real-world examples/mini-cases
of management techniques to illustrate
the well-researched academic
theoretical foundations of the book' -
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Creativity and Innovation Management
A complete and useful treatment of the
domain of product and service decisions.
This book is unique in its treatment,
dealing with product and service
portfolio evaluation, new product/service
development and product/service
elimination in an integrated manner.
Enlivened by many mini-cases, the book
provides a soup-to-nuts approach that
will prove very attractive for students
and be a valuable reference for
managers as well. Highly recommended’
- Gary L Lilien, Distinguished Research
Professor of Management Science, Penn
State University "Product and Services
Management (PSM) is a welcome, up to
date summary of the key issues facing
firms in developing and refreshing their
portfolios. The examples and cases bring
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the academic arguments clearly into
focus and demonstrate the crucial role of
PSM in leading the overall strategy of the
firm' - Professor Graham Hooley, Senior
Pro-Vice-Chancellor, Aston University,
Birmingham “Managers responsible for
and students interested in product
portfolio decisions previously had to
consult several sources for obtaining up-
to-date information; books on new
product development, articles on service
development, readers on product
management, and frameworks for
product evaluation and termination. With
the book Product and Services
Management the reader obtains four-in-
one. Avlonitis and Papastathopoulou
reveal in a compelling and
comprehensive manner why product
decisions are the cornerstone of modern
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marketing and business, and illustrate
the theory with numerous mini-cases
from Europe and elsewhere. A must read
for everyone with a passion for products'
- Dr Erik Jan Hultink, Professor of New
Product Marketing, Delft University of
Technology This book provides a holistic
approach to the study of product and
services management. It looks at the key
milestones within a product's or service
life cycle and considers in detail three
crucial areas within product
management, namely product/service
portfolio evaluation, new product/service
development and product/service
elimination. Based on research
conducted in Europe and North America,
this book includes revealing cases
studies that will help students make
important connections between theory

and practice. The pedagogical features
provided in each chapter include chapter
introduction, summary, questions and a
further reading section. Additional
material for instructors include
PowerPoint slides and indicative answers
to each chapter's questions. This book is
written for undergraduate and
postgraduate students of business
administration who are pursuing courses
in marketing, product portfolio
management, new product development
and product policy.

Content - The Atomic Particle of
Marketing Kogan Page Publishers

Content, in all its forms, is the single
most critical element of any marketing
campaign. Finding a successful
equilibrium between content marketing
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and content strategy is difficult, but
essential. Content - The Atomic Particle
of Marketing goes beyond superficial
descriptions of how to produce engaging
social media content to offer the results
of many years of deep quantitative
research, and hours of interviews with
senior marketers at some of the world's
leading brands. Written by a recognised
industry thought-leader, Content - The
Atomic Particle of Marketing explores
how content functions in the broader
framework of all marketing, as well as
organizational concerns and IT decision
making. It demonstrates the value
content brings not only to "owned"
media initiatives, such as a company
website or blog, but also the essential
role content plays in all other marketing
initiatives, from social media to
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advertising to offline channels. It will
enable readers to make the
organizational, staffing, tools and
process decisions necessary to get
content up and running across divisions
and organizational silos. Deeply
researched and insightful, Content - The
Atomic Particle of Marketing is, quite
simply, the definitive research-based
guide to content marketing.

Strategy That Works Harvard Business
Review Press

How to close the gap between strategy
and execution Two-thirds of executives
say their organizations don’t have the
capabilities to support their strategy. In
Strategy That Works, Paul Leinwand and
Cesare Mainardi explain why. They
identify conventional business practices
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that unintentionally create a gap
between strategy and execution. And
they show how some of the best
companies in the world consistently leap
ahead of their competitors. Based on
new research, the authors reveal five
practices for connecting strategy and
execution used by highly successful
enterprises such as IKEA, Natura,
Danaher, Haier, and Lego. These
companies: * Commit to what they do
best instead of chasing multiple
opportunities ¢ Build their own unique
winning capabilities instead of copying
others ¢ Put their culture to work instead
of struggling to change it * Invest where
it matters instead of going lean across
the board ¢ Shape the future instead of
reacting to it Packed with tools you can
use for building these five practices into

your organization and supported by in-
depth profiles of companies that are
known for making their strategy work,
this is your guide for reconnecting
strategy to execution.

The Customer Centricity Playbook
University of Pennsylvania Press

A 2019 Axiom Business Award winner. In
The Customer Centricity Playbook ,
Wharton School professor Peter Fader
and Wharton Interactive's executive
director Sarah Toms help you see your
customers as individuals rather than a
monolith, so you can stop wasting
resources by chasing down product sales
to each and every consumer.

Think #Digital First
'Think #Digital First' is essentially a step-
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by-step guide designed for creative
entrepreneurs, business owners, and
sales and marketing managers that
shares with them the importance of
having the right mindset to focus on
technology, sales and marketing.
Understanding your strengths to building
the right team around you and knowing
the different platforms, social networks
and the right digital tools are so
important when integrating them into
your sales and marketing to help you
market your brand online, saving time
and getting sales to grow your business.
An entrepreneur's first step to building a
socially-savvy business is accepting that
you are the one driving your business
forward. To be able to do this in the
most successful way, you need to build a
social business from the ground up and
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in each of the below chapters, Warren's
seven simple steps are easy to follow,
packed full of great detail and
demystifies the new digital age. Warren
Knight is the co-founder of Gloople, the
UK's first "Social Sharing" eCommerce
platform. With 20 years' experience in
selling products and services, he is a
speaker, author and consultant
specialising in B2B Social Media and is a
Social Commerce expert helping SME's
use Social Media and Digital Commerce
to achieve a multi-channel experience to
drive traffic and better understand their
customers.

Marketing Strategy and Competitive
Positioning, 7th Edition Pearson UK

Marketing Strategy and Competitive
Positioning 6e deals with the process of
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developing and implementing a
marketing strategy. The book focuses on
competitive positioning at the heart of
marketing strategy and includes in-
depth discussion of the processes used
in marketing to achieve competitive
advantage. The book is primarily about
creating and sustaining superior
performance in the marketplace. It
focuses on the two central issues in
marketing strategy formulation - the
identification of target markets and the
creation of a differential advantage. In
doing that, it recognises the emergence
of new potential target markets born of
the recession and increased concern for
climate change; and it examines ways in
which firms can differentiate their
offerings through the recognition of
environmental and social concerns. The

book is ideal for undergraduate and
postgraduate students taking modules in
Marketing Strategy, Marketing
Management and Strategic Marketing
Management.

Marketing Channel
Routledge

For advanced undergraduate and/or
graduate-level courses in Distribution
Channels, Marketing Channels or
Marketing Systems. Marketing Channel
Strategy shows students how to design,
develop, maintain and manage effective
relationships among worldwide
marketing channels to achieve
sustainable competitive advantage by
using strategic and managerial frames of
reference. This program will provide a
better teaching and learning

Strategy
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experience—for you and your students.
Here’s how: Bring Concepts to Life with a
Global Perspective: Varied topics are
covered, bringing in findings, practice,
and viewpoints from multiple disciplines.
Teach Marketing Channels in a More
Flexible Manner: Chapters are organized
in @ modular format, may be read in any
order, and re-organized. Keep your
Course Current and Relevant: New
examples, exercises, and research
findings appear throughout the text.

Pilot to Profit Morgan James Publishing
Ready to generate sales, build brand
buzz, and watch your cash flow soar?
Entrepreneurs, prepare for takeoff! Pilot
to Profit clears up the confusion of
modern entrepreneurship—so you can
build a smart, successful, and

39

sustainable business with sky-high
returns. If you find yourself overwhelmed
with questions—Do | really need to be on
Instagram, Facebook and Twitter? How
do these other people command such
high fees (and how can 1)? How do |
double my profits this year without
doubling the work?—this book can
provide answers to help you get unstuck,
as well as proven strategies to help your
business get found and turn connections
into paying customers, whether you're
an established enterprise or just starting
out. Learn how to: Gain a stronger
money mindset and stop sabotaging
your ability to be paid what you’'re worth
for the work you do Set your money-
making “radar” on high alert Create a
clearly defined business model that
maximizes what comes in, with less



effort put out Find the right channels to
grow your business so you can reach
more people Create content that raises
your credibility and puts you on the map
(because without great content, your
business might never be found) Use
email and social media to grow your fan
base Lastly, you’'ll walk away
understanding how to sell what you do,
whom to sell it to, and precisely how to
find and connect with those people. This
book takes you step-by-step on your
journey to building a successful,
profitable business you love. With Pilot
to Profit, you're officially cleared for
takeoff.

Big Data, Analytics, and the Future
of Marketing & Sales
Big Data is the biggest game-changing
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opportunity for marketing and sales
since the Internet went mainstream
almost 20 years ago. The data big bang
has unleashed torrents of terabytes
about everything from customer
behaviors to weather patterns to
demographic consumer shifts in
emerging markets. This collection of
articles, videos, interviews, and
slideshares highlights the most
important lessons for companies looking
to turn data into above-market growth:
Using analytics to identify valuable
business opportunities from the data to
drive decisions and improve marketing
return on investment (MROI) Turning
those insights into well-designed
products and offers that delight
customers Delivering those products and
offers effectively to the marketplace.The
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goldmine of data represents a pivot-
point moment for marketing and sales
leaders. Companies that inject big data
and analytics into their operations show
productivity rates and profitability that
are 5 percent to 6 percent higher than
those of their peers. That's an advantage
no company can afford to ignore.

Strategic Marketing Oxford University
Press

This text discusses how companies
create competitive advantage through
strategic marketing. Using established
frameworks and concepts, it examines
aspects of marketing strategy and
thinking. It provides examples to
facilitate the understanding of
theoretical concepts.
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The 22 Immutable Laws of
Marketing Profile Books(GB)

Ries and Trout share their rules for
certain successes in the world of
marketing. Combining a wide-ranging
historical overview with a keen eye for
the future, the authors bring to light 22
superlative tools and innovative
techniques for the international
marketplace.

ABM Is B2B /deaPress Publishing

Instant Bestseller on Amazon in
Marketing and Sales! FACT: Less than
ONE percent of all leads become
customers. As a business, how can you
break that trend and achieve client
fidelity? In this book we reveal the
secrets behind the framework that will
sell and retain your customers. Did you



know that less than one percent of all
leads become customers? It is a true and
shocking stat, but there is a way to stop
the waste and flip this around. In this
highly anticipated book, we reveal the
secrets behind our signature TEAM -
Target, Engage, Activate, and Measure -
framework to transform your approach
to market, increase sales, and retain
your ideal customers. Account-Based
Marketing (ABM) is the new B2B. It's
time to challenge the status quo of B2B
Marketing and Sales, and transition to
what the business arena already expects
as the updated B2B model. A
transformation like this can only happen
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through an account-based approach that
unites marketing, sales, and customer
success teams (go-to-market teams) as
#0neTeam. In summary, the TEAM
framework coupled with the account-
based approach enables your company
to focus on the target accounts, engage
them in a meaningful way, activate the
sales team with top tier accounts
proactively, and finally measure success
based on business outcomes over vanity
metrics. It's time to take the lead and
transition your business to ABM. The
process is simple when you have the
right book - ABM is B2B. What are you
waiting for?
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